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Rebecca: Today’s guest is Denise Wakeman, an Online Visibility Expert. I actually first 
learned about Denise through one of my clients, Amy Porterfield. Amy had given me a 
list of VIPs to pay attention to, and Denise was on that list. Well, as a result of that, I 
started following Denise and over time, learned about a small coaching group that she 
was starting called Online Visibility for Introverts. And as an introvert myself, I knew the 
program would be great for me and it definitely was. 
 
Denise is one of the people that I’ve learned a lot about online business through and 
I’m really happy to have her on my show today. Denise, thanks so much for joining us 
today.  
 
Denise: Well, thank you, Rebecca. I’m pleased to be here and I had forgotten that the 
connection was through Amy. And so, I appreciate that.  
 
Rebecca: Yeah, definitely. So it’s always kind of nice to know when you’re on 
somebody’s VIP list and you definitely were.  
 
Denise: Yeah. I’m so honored.  
 
Rebecca: She was kind of like, yeah, “Pay attention to Denise.” And you were 
definitely on the list of, “If Denise sends a message, let me know right away.” And all of 
that, so that’s how you ranked with Amy and for a very good reason. She doesn’t put 
just anybody on that list. So anyway, for my listeners who don’t already know you, tell 
us a little bit about yourself.  
 
Denise: OK. Well, as you mentioned, my expertise is in building online visibility and I 
work primarily with service professionals, small business owners, authors, consultants, 
coaches, mostly like in the solo professional sphere. I’ve been working on the internet 
and using it as a marketing tool since 1996 so I’ve been around the block a few times. 
That seems like eons at this point.  
 
I started blogging in 2004 and that evolved into a brand called The Blog Squad and 
then over the years, that’s grown to encompass really the whole idea of building 
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visibility on the web so that you can attract more leads, more prospects, more traffic, 
more customers, more opportunities, whatever it is that you’re looking for, for your 
business. So that’s my specialty and that’s really what I get excited about doing working 
with people to do that.  
 
And there’s lot of things that are evolving on the web and I love to experiment and try 
new things. And so, I’m in the perfect business for me especially as an introvert.  
 
Rebecca: Oh, definitely. And what really stood out to me there was that you’ve been 
blogging since 2004. So I would imagine you’ve seen tons of changes in blogging 
during this period of time.  
 
Denise: Absolutely, yes. It’s always evolving. And there were a lot of different 
platforms that people were using back then. In fact, I started my blogs on Typepad and 
I still have one on Typepad. But now, it’s like if they’re not using WordPress then 
people kind of look at you crooked.  
 
Rebecca: Right.  
 
Denise: What’s wrong with you? But there are other good platforms out there but it’s 
really shifted a lot in the last few years.  
 
Rebecca: Yeah, that’s definitely true. And I think you’re probably actually very 
fortunate to have started so long ago when the space was a little less crowded. But I 
know that there’s still room for people because everybody has a unique message and a 
unique way of looking at things. And so still, I kind of envy people like you who started 
when there weren’t as many bloggers out there as there are now. 
 
Denise: You’re right that everybody has got their own perspective so that’s what I 
focused on versus there are so many people out there. 
 
Rebecca: Right because otherwise, you could say, “Well gee, why even bother?” 
 
Denise: Exactly. 
 
Rebecca: Well today, I want to focus primarily on how people who are publishing 
Kindle books can build visibility. And I want to look at it from two different perspectives. 
First, how authors can build visibility for their Kindle books but then also how they can 
use a Kindle book to build visibility for themselves. So that’s kind of the direction I’m 
heading today.  
 



 

 

Denise: Sounds good. 
 
Rebecca: And so first, let’s cover some of the ways that people can build visibility for 
their Kindle book. And I’ve often heard that it’s important to build visibility before you 
actually need it. And so, if somebody was thinking about writing a Kindle book, how 
soon before they plan to publish should they really focus on ramping up their visibility? 
 
Denise: Well, there’s no time like the present. It’s not – the sooner you get started, the 
better visibility you’re going to generate and the more fans you will be connecting with 
before that Kindle book is published. And that’s what you want because if you wait until 
the book is published, then you’ve got to play catch up because you launched – if you 
haven’t been doing any visibility work, then you published a book and you say, “OK. 
Now, I want to sell the book.” And where’s your audience? So you need to be building 
your audience before you start selling the book. So it really needs to be happening on a 
parallel track with the actual writing and formatting and publishing of the book.  
 
Now, I read recently and I remembered hearing this long ago too but I read it again 
that Seth Godin says, “You should start building your fan base,” which to me is your 
visibility, “at least three years before your book gets published.” 
 
Rebecca: Oh wow!  
 
Denise: Now, that was before what’s happening now. The publishing industry has 
changed so much that you can self-publish so much faster now than you could a few 
years ago. So five, ten years ago, you had to get a book contract with a publisher and it 
will take two or three years to publish a book. Now, you can publish a book in a few 
weeks. So if you don’t already have that base of fans available to you or a list, which 
I’m sure we’ll talk about later, then it’s really hard to get any traction for that 
magnificent piece of writing you’ve created or that message that you want to get across 
to more people. So start now is all I’m saying, start now. 
 
Rebecca: Yeah. So obviously, three years would be a really long time for someone to 
wait. As you said, things have changed a lot with self-publishing and especially with 
something like Kindle where you can get it written quickly and upload it and it’s live I 
think generally within 24 hours after you submit it and all that. But let’s see that 
somebody hasn’t started or has done very little to build visibility, are they better off 
putting it off – the publishing of their book a little while or should they just go ahead, 
do the best they can, go ahead and publish it and then keep trying to build buzz? 
 
Denise: Well, I would say that it’s important in that case to do it all at the same time. 
And I know that sounds overwhelming but while you’re working on the book, also be 



 

 

working on building out your visibility and building the buzz I should say because then 
you have a better chance of reaching more people.  
 
So, while you’re for example, maybe you finished writing the book and it’s being 
formatted. Now, formatting for a Kindle book is a little bit more complex now than it 
was in the beginning when Kindle was first introduced. So I would say, hire a 
professional to do that. So while the professional is doing that then that is where when 
you need to focus your time on actually getting the word out.  
 
And so that would be hopefully, every person who’s publishing a book has a blog. And 
so, publishing content on your blog, publishing micro content or small bits of content 
that relate to your book, publishing that on your social networks. And that starts 
building awareness and letting people know what you’re up to so that when you finally 
say, “Hey, it’s launched today! Go buy my book.” Then there are people who are paying 
attention to that. 
 
Rebecca: Right. What do you think about people giving little hints like you said, maybe 
bits of content and all that about their book that’s coming? 
 
Denise: I think that is really important because what that does is it builds anticipation. 
And if people are expecting something to happen and they keep hearing about it and 
hearing about it and hearing about it, then when you say, “Hey, it’s available now.” 
Then you’re giving them some relief. It’s like, “Oh, I’ve been hearing about this for six 
months or three months or three weeks even. Great! It’s available now.”  
 
So the people who really want that content now can get it. And so, if you haven’t been 
building any anticipation ahead of time, then when you say, “Hey, I just published a 
book.” And it’s the first time they’ve heard about it, they’re probably less likely to take 
action right away unless they’re just dying for that content. But most people need to 
hear about it for a while. So if you’re dropping hints and tips that might be in your book 
and sharing those over a period of time then people are getting ready to want it when 
it’s ready. 
 
Rebecca: OK. Well, that’s a great feedback for me actually because I’m in the process 
of writing my first Kindle book and as an example, just got the cover image done. So … 
 
Denise: Excellent.  
 
Rebecca: … as you were talking, I’m like, OK, so a great thing would be for me to say, 
“Hey, I’m so excited. I just got the cover for my Kindle book, blah, blah, blah.” That 
type of thing. So even just putting out little bits like that as things are progressing … 



 

 

 
Denise: Exactly. 
 
Rebecca: … that’s a good way to get people and it’s obviously a very natural thing to 
do to share that with my social networks and with people that I know. And also, it kind 
of commits me to finishing it, which is another helpful thing.  
 
Denise: Yes. When you make that declaration online to your communities then they’re 
waiting for it. They want to see it. So that is a really great way to motivate you. And as 
you – if you have the luxury of saying, “OK. I haven’t written a book yet but I’m going 
to write a book.” So you get that germ of the idea right – today, let’s say. Then you 
have the luxury of using this time while you’re creating that book to start talking about 
it.  
 
So you can talk about your process as you go through it, how you decided to write the 
book, your frustrations, your thrill, let’s say, you’re interviewing people for your book, 
you can say, “Hey, I just landed an interview with so and so who’s going to be 
contributing this great content to my book.” You can start posting pictures. You can 
start posting quotes from your book. So you have a really great opportunity to start 
dripping out content that will get people excited. 
 
Rebecca: Those are some great tips. So – and actually, it’s kind of funny because I’m 
sitting here smiling because one of the best things about doing interviews is that I get 
all these great ideas for my own business. So I’m sitting here taking notes as I’m sure 
everybody else is as well. So that’s terrific.  
 
All right. So let’s talk about what I considered to be one of the basics and that’s a blog. 
Can you talk a little bit about the importance of having a blog and the best way for 
authors to use a blog to build visibility for their books? 
 
Denise: Oh, I would love to. I’ve been an evangelist for blogs since I started blogging. 
So yeah, I think at this point, most people who are doing business online know what a 
blog is. In 2005, that wasn’t the case. But now, I think people understand what that is.  
 
And the reason why it’s so important to have your own blog is that your blog typically, 
if you’re using a platform like WordPress.org where it’s installed on a server, et cetera, 
then you own and control that virtual real estate and that is critical because the social 
networks, you have no control over. You don’t own them. You don’t control them. They 
can go away. They can get hacked. They can – all kinds of things can happen. And if 
you’re putting all of your content on social networks and not on your own real estate, 
that can disappear. Now, I hope that doesn’t happen but it can happen. 



 

 

 
Rebecca: Right. 
 
Denise: So, the reason to really be focused on a blog is because that’s your branded 
home on the web. And for an author, this is really critical, is that you need to have a 
place where you are sending all your – the people in your community to let them get to 
know you better. Social networks are great for having conversations and sharing photos 
and quotes and that sort of thing. But on a blog, you can go much deeper and more 
intimate with people. Plus, that’s the place where you want to start building that list of 
people who are interested in what you have to say.  
 
And you have a much more of their attention when they’re on your blog versus on 
Facebook for example when they see a post by you and then the newsfeed is just 
scrolling by or Twitter that it’s going so fast, you see it maybe a minute percent of what 
is actually being posted. So you really want to make sure that your content has a home 
and that home is on a URL that you control so RebeccaLivermore.com or the 
nameofyourbook.com.  
 
For authors who are creating a lot of books, publishing a lot of books, they might want 
to have a book blog like an author blog where that’s all they deal with is just their 
books. For an online entrepreneur who is publishing a book, so let’s say, I wrote a book 
about visibility for introverts, let’s say. 
 
Rebecca: Right.  
 
Denise: I would keep it on my own site that is branded with my name, 
DeniseWakeman.com because everything I write is around that topic. So I would keep 
it on that site. I wouldn’t put it off on to another site.  
 
Rebecca: Right. OK, perfect. And you mentioned social media and how blogs are 
better in many ways than social media or more important, which I agree with totally. 
And yet at the same time, we all know the importance of using social media in 
conjunction with our blog. And one of the difficulties though is that there are so many 
social media platforms and it can be really overwhelming to be on them all.  
 
Denise: Yes. 
 
Rebecca: So, what do you feel is the best way for an author to determine which social 
media sites to focus on? 
 



 

 

Denise: Well, there’s a couple of questions I ask my clients when I start working with 
them because a lot of my clients do write books. So, what I start with is what social 
networks do you enjoy the most? Because probably everybody at this point since 
there’s a billion people or something on Facebook, they have a Facebook presence or 
maybe they’re in business to business industry and they have a LinkedIn presence. But 
first of all, where do you enjoy being?  
 
Second of all, you need to know where the audience is for your content or for your 
subject matter. Now very often, it’s going to be one and the same of where you like to 
be and where your audience is because even if it’s – the difference between personal 
and professional, we tend to hang out where the people we like are and where the 
people that we want to connect with are. So pick two to three networks that you really 
enjoy the most. You don’t have to be on all of them.  
 
The other way to look at it is that pick two to three and then once you are totally 
comfortable with those and you’ve got a system or process or blueprint for how you 
want to build your visibility on those, once you’ve got that going then add a new layer 
on with another network. So that’s the first place to start.  
 
And then the second place for me is what kind of content do you like to create? So if 
you really love to write, well obviously, your blog is going to be the centerpiece and 
maybe you’re going to be writing – maybe you’d be on Google+ because a lot of people 
on Google+ tend to write more than share images although there’s a lot of image-
sharing there too but I noticed a lot of people write a lot more on Google+. 
 
But if you’re somebody who loves photography or loves quote images, then you want to 
make – then you would probably be on Pinterest and Facebook and maybe Instagram. 
So you really got to be very clear about what you like to do because if you don’t like to 
do it, you won’t do it. 
 
Rebecca: Right. 
 
Denise: And what kind of content you like to create. Those are the two criteria I have 
for people to make those decisions about what to do and where to do it.  
 
Rebecca: Yeah, that’s really great feedback too because as you said is you’re doing 
something just because you should do it but you don’t enjoy it then you’re not going to 
do it consistently or you won’t do as good of a job because you’re heart is just not 
there.  
 
Denise: Right. And people will get that. I think that comes through. 



 

 

 
Rebecca: Right, exactly. Well, Tim Ferriss, he talks about the minimum effective dose 
and basically the idea is the least amount that you can do in order to be effective. So 
with that in mind, what do you consider to be the minimum effective dose for both 
blogs and social media? 
 
Denise: Wow! I think that every social platform has its own minimum effective dose. 
So yeah, I don’t think there’s one answer for all social media. But I do think for 
blogging, of course, this is just me, but I think that a minimum of once a week of 
posting content on your blog. It keeps it consistent. It keeps it fresh and it keeps the 
content being indexed by the search engines because you want to be found by them 
too. If you’re not posting at least that frequently on a blog then it becomes just sort of 
a ghost town. 
 
Rebecca: Right. 
 
Denise: And then of course if again, got to be a frequency that works best for you. I 
just recently posted a question on Facebook and on Google+ because I was actually 
doing a different kind of test. So I posted a question saying, “How often – right now in 
2013, how often are you posting on your blog?” And I got everything from hardly ever 
to every single day. So there’s no one answer. It’s really has to be for your audience 
and for you the minimum. 
 
Rebecca: Right. OK. Well, that makes a lot of sense but like you said, I’ve always told 
people with a blog, at least once a week is important because I know if I go to a blog 
and it’s not updated, very often, then it’s almost like it discredits the blogger more than 
it helps them.  
 
Denise: Yeah. And it depends on the topic. It depends on the audience. It depends on 
the blogger. I know some people who write every few months but they write the most 
mega post that’s like practically a book so people flock to it because they haven’t heard 
from them and so on.  
 
Rebecca: Right. Yup. I suppose, if you’re not going to write very frequently, when you 
do, making sure it’s really, really good. As you said, a mega post type of thing.  
 
Denise: It’s got to be off the charts good.  
 
Rebecca: Exactly because then it’s worth the wait and people aren’t – they’re 
disappointed when they haven’t seen anything from you for a long time, it would be 
kind of lame if you then came out with a 200-word blog post or something.  



 

 

 
Denise: Right.  
 
Rebecca: All right. Well, something that I’ve noticed that you recently started doing is 
what you’re calling Adventures in Visibility Hangouts using Google Hangouts. And I 
really myself have not used Google Hangouts but I was really curious when I saw that 
you were doing that. So I would love to have you just talk a little bit about what you’re 
doing with that and what your experience has been with it. 
 
Denise: Sure. Well, I’m an active experimenter. I love trying new things. And well, I 
didn’t jump on Hangouts right away. It did occur to me that this could be a really great 
tool to start connecting a little bit more intimately with the people in my community. I 
have been working online a very, very long time and I tend to write more than anything 
else. So – but we all know the power of video. And Hangout is video.  
 
And so, I thought about what I could do around that and I decided that I would do 
some short live public Hangouts so Hangouts on Air is what they’re called in Google+ 
language. And that I would do short tips on visibility and occasionally bring on guest if 
stuff comes up that maybe I don’t know about that much and share that with my 
audience.  
 
And for me, what I – how I framed it is that it’s an adventure because I don’t know the 
platform that well. Technology can get a little wonky sometimes. And so, we’re just 
going to have fun and be casual. It’s not going to be a stiff, formal interview style or 
me just like teaching. I wanted it to just be more relaxed kind of interaction. So I’ve 
done four or five of them now. I think five, I’ve done now. And I have had tech 
challenges and I just say, “Hey, it’s an adventure. You can watch the replay.” 
 
Rebecca: Yeah. 
 
Denise: I’m sorry you got cut off. I don’t know what’s happening here. And also, I 
think that what people like about it is that they’re seeing me who they might say, “Oh 
well, you’re like ahead of me in this game.” They’re seeing me trying new things too. 
And that it doesn’t always work perfectly for the person who supposed to know how 
everything works. I mean I’m not saying that that’s – I’m supposed to know how 
everything works but sometimes people … 
 
Rebecca: Expect that.  
 
Denise: … think that about people they don’t know so I’m really trying to keep it loose 
and casual, and I’m getting really good feedback with that. The platform itself is getting 



 

 

more stable and what I really love about the Hangouts on Air is that when you do the 
live streaming Hangouts, they’re automatically recorded and posted on YouTube. So I 
don’t have to do any – worry about any of that stuff. It just is happening automatically. 
 
Plus, with the streaming video, you can embed it on your own website or blog site, 
which I’ve done so that I embed the live streaming video on my site and that’s where I 
send people to watch it versus watching it on Google+. So now, I’m bringing people to 
my home base instead of doing it all on the Google platform. But people could also 
watch it there because it will stream automatically on my Google+ profile and it 
automatically streams live on YouTube as well.  
 
So, you have an opportunity also to attract new people into your world because they 
might just stumble across it when you’re in the middle of a live show. They might log 
on to Google – I mean to YouTube and there it is on the Hangout page or the – 
because they show what’s going live, and watch you and like you and join your world. 
So … 
 
Rebecca: Wow! That’s yeah, super interesting. And I was wondering, how do you 
promote it? Do you send something out to your list? Do you tweet about it or what do 
you do to get people to know about it or do you just start and then see who shows up? 
 
Denise: No, I don’t do that. I do all of the above to promote. What I personally have 
done is stared a list for the Adventures in Visibility. So I have a dedicated email list. So 
I’ve invited people to sign up for that. And at this point, I have a couple of hundred 
people on that or they can follow me on Google+ and I have a Google+ circle that I 
also notify about the adventures. So they can either get notified through Google or they 
can get notified by email. It’s their choice.  
 
So – and I promote on all my social platforms because in my – the way I look at it is 
that I want to stay top of mind around my expertise because that’s how I attract 
clients. 
 
Rebecca: Right. 
 
Denise: So I want as many people to know as possible. And then they can choose to 
watch the live stream or they can watch the replay because as soon as it’s – as soon as 
the Hangouts is over, YouTube renders the video and then it’s there posted, ready to 
watch for replay.  
 
Rebecca: Wow! 
 



 

 

Denise: Now, I can go in and edit it and do some calls to action and that sort of thing.  
 
Rebecca: OK.  
 
Denise: And transcribe it and post the caption – the transcription for captions and that 
sort of thing.  
 
Rebecca: Right.  
 
Denise: But right away, it’s available.  
 
Rebecca: Wow! That can’t be much more convenient than that.  
 
Denise: Exactly. 
 
Rebecca: So how far in advance do you start promoting that you’re going to be doing 
the next one? 
 
Denise: It depends.  
 
Rebecca: OK. That’s a good answer. 
 
Denise: Sometimes a couple of days. I just did one last week that was very short 
notice because there was a big change on Google+ and I’m connected with a lot of 
people who really spend a lot of time deep-dive into Google+ and its changes and 
ramifications. I like to follow people like that and I’ve gotten to know several people on 
Google+ who are really deep experts on it. And this guy said, “Hey, there’s this change. 
Would you like me to do a hangout with your community?” Because he had done one 
with me before on a different topic, I said, “Yeah, that’s prefect. How about Friday?”  
 
So it was two days notice. And it was probably the most well-attended one I’ve had yet 
because it was a Google+ topic. But I did the same thing. I sent everything up. Plus, 
you can set up events on Google+ also. 
 
Rebecca: Oh wow! That’s great.  
 
Denise: Yeah. 
 
Rebecca: Just with how busy everybody is, I think sometimes when you let people 
know too far in advance, they’ve almost forgotten about it unless you send out 
reminders or all that. So, I could see how two days before might make it stick with 



 

 

somebody’s mind too like, “Oh, that’s coming up really soon.” Rather than, “Oh, that’s a 
week away.” which sometimes seems like a long time because you have so much going 
on in a single week. 
 
Denise: Exactly. And if I have something that I’m planning like I’m doing one on July 
26th and I’m talking with a colleague of mine who is actually promoting her book, her 
brand new book, we’ll be launching and we’re going to be talking about that because 
she deals a lot with visibility. So I mean that’s like two weeks ahead. Also, we’re 
promoting it probably more than a week in advanced.  
 
Rebecca: It just depends.  
 
Denise: Yes, it does depend. For authors, because I know this is a talk about getting 
visibility for your book for your authors, Hangouts are a fabulous tool. First of all, 
they’re free. They’re free. You don’t have to pay for anything to do – to have a 
hangout. You have to have a webcam but most people have that by now.  
 
Rebecca: Right. 
 
Denise: And this will be a great way for an author to be able to really connect with 
their readers or do a reading of their book, for example or for a nonfiction book, maybe 
teach a portion of the book. And you can reach a really – you can reach – there are 
some Hangouts, I mean there are some really like Hangout starts now that are reaching 
thousands of people across the world.  
 
Rebecca: Wow! That’s incredible. And it’s interesting because really, Google+ relatively 
speaking hasn’t been around for that long and yet, it sounds like it’s become a really 
powerful way to build visibility for your book. 
 
Denise: It is. And it’s just celebrated its 2nd anniversary, Google+. And well, the thing 
is that Google+ is Google. And so really, I would say, everybody should be posting their 
content on Google+ and engaging on it because the more content you have posted on 
Google+, the more authority Google assigns to you because they pick their own site, 
their own – yeah, their own platform to – it’s important. So if you’re posting content on 
that and you’re the author of that content then they’ll see you as an authority of that 
content. And it’s much more searchable, et cetera. Every post on Google+, every time 
you post a link or a picture or any content whatsoever that is a page on the web.  
 
Rebecca: Wow! 
 



 

 

Denise: On a public web. That is a page on a public web unlike Facebook that they 
closed system.  
 
Rebecca: Wow! So you’re giving me some good motivation because I have not really 
done much with Google+ and I’m sitting here thinking, “OK. I just added something to 
my to-do list. I need to get my rear and gear and start doing it.” No, that’s good. I 
mean every now and then we need a kick in the pants and I think you just gave me 
one. So thanks for that.  
 
Denise: You’re welcome.  
 
Rebecca: Another thing that I know is incredibly important is for authors or aspiring 
authors to a have an email list. So I’d like to talk now a little bit about what are some 
ways for people to build their list and then how to use an email list effectively. 
 
Denise: Well, I will give you a great example of what one of my colleague who’s doing, 
Kathleen Gage, she’s one I’ll be interviewing next week about her new book. She has 
started promoting her book about, oh, it launches next week, she’s probably started 
three months ago. And what she has been doing is creating all kinds of opportunities 
for people to opt in to an email list to build the list and so that they are on a list and 
they will get the first notice of when the book is available because you have to give 
people a reason to give you their email, right? 
 
Rebecca: Right. 
 
Denise: So she did something really cool. I hope I’m not talking out of turn at all but 
she’s doing this publicly so probably plenty of people have seen it. But she did what she 
called a mini-summit and she had about 30 of her colleagues submit and audio tip that 
was 5 minutes or less. And so, it was like a tip about business building. And so, in order 
to hear all those 5-minute tips, you had to opt in. And there were some really good 
stuff on there. So a lot of people did. She’s also doing or any author can do this, a video 
series. So you opt in to get the first video and then when the next one comes out, you 
get an email that says there’s a video, et cetera.  
 
Those are both ways to build a list so that you can keep the people who really want 
your message, you can keep them posted of when things are happening around your 
book, either your book launch or any kind of follow-up trainings around your book. And 
that’s why it’s important to have a list because you want to – you don’t want just to 
send somebody to Amazon and you never know who bought your book and you don’t 
know what they did with it. You want to first get them into your world and then you can 
send them to Amazon to buy the book or wherever you’re selling.  



 

 

 
Rebecca: Right, exactly. 
 
Denise: And that way, you have an opportunity to follow up with them and send them 
more content. And if you do have some kind of training program that goes along with 
your book or you’re going to be doing – let’s say, you’re doing a live in-person book 
tour versus a virtual book tour, you want to be able to contact those people and say, 
“Hey, I’m going to be in your town. I would like to meet face to face.” And that’s really, 
really critical for authors.    
 
Rebecca: Wow! That’s a great feedback there. And again, I am taking notes. So this is 
a very timely interview for me, so more great information that I will be applying along 
with I’m sure a lot of my listeners. So you’ve already given some great input on how to 
build visibility for your book. 
 
And now, I want to shift the focus of this interview to how to use a Kindle book to build 
visibility for yourself.  
 
Denise: OK. 
 
Rebecca: All right. So I know that some people having a Kindle book is more – it’s 
about a lot more than making money. In addition to being an additional income stream, 
what are some other benefits to publishing a Kindle book? 
 
Denise: Well, what we were just talking about, list building I think is one of the biggest 
benefits that you can tap into with a Kindle book as well as it is a way to build your 
authority in your topic and it’s also a way to really establish credibility in your topic. So 
those two are kind of intangibles but it also gives you a presence on the biggest site on 
the planet, Amazon. And on Amazon, you have an opportunity to have an author page. 
And on that author page, you can have your bio, you can include images, you can 
include videos, you can include – you can have your blog’s RSS feed streaming into that 
page, and your Twitter feed.  
 
So, you have an opportunity to really start building a presence and helping people who 
never heard of you before get to know you. And so just – and you can only get that 
author page if you have a book for sale whether it’s a Kindle or a physical book. That’s 
the only way you can get that author page on Amazon. So that’s a big benefit as well. 
 
Rebecca: Oh yeah, it sounds like it because that’s another just great place to get the 
word out about who you are and what you have going on especially since you can pull 
in the RSS feed for your blog and Twitter and all of that. So that’s fantastic. 



 

 

 
Denise: Exactly. 
 
Rebecca: All right. So how can people drive traffic to their website using a Kindle book 
or let’s say, to an opt-in page if they want to use their Kindle book to build their list? 
 
Denise: Well, I’ve seen people do a few different things and have them myself. First of 
all, you have to have your contact information in the book, right? So instead of just 
giving your bio, also, create some kind of call-to-action, an invitation for people to get 
something more from you. And you want to place that in two or three different places 
in the book.  
 
So one of my clients, he put – he had a book that was like a kind of a fable sort of thing 
or a parable, that’s the word I’m looking at. And it was originally all published on the 
web, on a website dedicated to this story. So – and he had created a lot of 
complimentary material around it, so some audio programs around – with meditations 
that were referenced in the story or video interviews with people who could add more 
depth to the subject that he was talking about.  
 
So within the book, this is about email list that he’s driving traffic, in the book he would 
say, “If you want …” He would mention the meditation for example, the audio was 
mentioned in the body of the content and then he would say, “If you would like to 
listen to this audio, click here.” And it would take them to the original blog post where 
that audio was available. So he’s again, pulling them in, bringing them more intimately 
into his world. 
 
The other thing is, for list building, is that you want to – you can give some kind of 
bonus. And I’ve recently purchased several Kindle ebooks from people I know because 
almost everybody I know is publishing them. I bought two in the last week that I 
downloaded had links to get an audio version of the book. So the author created an 
audio like an audio book. So, when you follow the link, you get to an opt-in page and 
here’s the link to download the audio to your MP3 player or whatever.  
 
So that’s also a great way, giving some kind of bonus or some kind of extra content 
that enhances the reader’s experience of your book.  
 
Rebecca: Wow! That’s a great tip. I have also – actually, I encouraged one of my 
clients who I helped with a Kindle book to create the audio version that people could 
receive via email so like one little portion of it a day over versus like a 31-day type of 
thing. So if they wanted the audio version, they needed to opt in and then they would 



 

 

get a little recording each day of that portion, that day’s portion of the book. And that 
seemed to work really well for her.  
 
For myself, my book is on the topic of content repurposing and there are a lot of helpful 
spreadsheets and worksheets and things like that that people can use. So that’s kind of 
what I plan to use. Go to this web page on my website and then they can opt in and 
receive these things that they can use along with the book.  
 
Denise: Right, that’s great. It’s like a workbook or resources. And that’s a great way to 
add a lot more value to the book.  
 
Rebecca: Right, exactly. So I think it’s kind of a win-win because the people are 
obviously getting something very helpful for free and yet, you’re also – the author is 
building a list so that then they can communicate with those people. And let’s say, if 
they take it a step deeper and create some kind of program or whatever else that the 
readers of the book maybe interested in.  
 
Denise: Exactly. And then the other thing is that a lot of people let’s say, they want to 
learn a specific thing like content repurposing for example and they read the book, they 
see all the templates and they go, “Oh my gosh! I really can’t figure out how to do this. 
I mean it looks like it should be so simple. Maybe I should hire Rebecca to help me.” I 
mean that’s the idea, right? 
 
Rebecca: Right, because you’re basically … 
 
Denise: And some people will.  
 
Rebecca: Because you’re basically showing that you know what you’re talking about 
with whatever that topic is because the book can show your expertise and your 
knowledge and all of that. And yet, sometimes people still want to hire somebody to do 
something for them rather than doing it themselves.  
 
Denise: Exactly.  
 
Rebecca: All right. So, let’s talk about if somebody’s primary purpose for publishing a 
Kindle book is building authority. Would they do anything different from someone 
whose main objective is driving traffic to their website or building an email list? 
 
Denise: No, they would do everything we’ve been talking about.  
 
Rebecca: OK. So basically … 



 

 

 
Denise: All of that leads to authority.  
 
Rebecca: OK. 
 
Denise: I mean if you don’t have any authority, if you publish a book to build authority 
and nobody knows about it or reads it or nobody … 
 
Rebecca: Then what’s the point? 
 
Denise: … takes that next step and goes to your website and opts in for the free 
template, you have no authority. If somebody doesn’t – if somebody publishes a book 
and doesn’t have any way to build their list so that they can maintain connection with 
the people who read the book then they have no authority because people don’t know 
them, they’re not staying in touch. So I would say that everything we’ve talked about in 
this time together builds authority. So even if all you want to do is sell books, you’re 
also going to be building your authority.  
 
Rebecca: Right. 
 
Denise: It all works together. It’s very holistic system.  
 
Rebecca: Which is actually really fantastic because it’s not like you have to do all of 
these different things like one thing to build your list and one thing to build authority. 
As you said, they all work together. So you’re killing several birds with one stone in that 
sense. 
 
Denise: Exactly.  
 
Rebecca: Well Denise, you have given a ton of great, helpful information and as I’ve 
said several times during this interview, you’ve given me a to-do list of things to work 
on. But I also want to know if you have any resources that can help Kindle authors to 
be more successful. 
 
Denise: Well, I don’t have one specific resource other than a website.  
 
Rebecca: OK. 
 
Denise: One of the projects that I have going on is a site called The Future of Ink, and 
that’s I-N-K, Ink. And it’s all about – it’s totally and completely focused on digital 
publishing for online entrepreneurs. So there, we have a – I have a partner, Ellen Britt, 



 

 

and she and I have launched this site about a year ago and this site is all about how to 
use digital publishing, so ebooks, podcast, video, magazine style digital publishing, that 
sort of thing, all of that is what we’re focused on helping the online entrepreneur learn 
how to do this and be able to implement it for their business. So there are tons of how-
to articles on that site, and also, interviews, case studies, that sort of thing, how to 
market, all kinds of stuff. 
 
So I would recommend starting there and poking around in some of the articles. 
There’s a lot of stuff on Kindle specifically so just do a search on Kindle and you’re 
going to find quite a bit of information to help you. So that’s TheFutureofInk.com. 
 
Rebecca: OK. Terrific. And I’ll be sure to put a link to that in the show notes. And also, 
in addition to The Future of Ink, where can people connect with you? 
 
Denise: Well, my personal authority site, if you will, since we’re talking about authority, 
is DeniseWakeman.com. And on that site, I write mostly about social marketing and 
online visibility and there are also links to all of my social networks where you can find 
me participating almost every day on one of them or another of them. I try to do it a 
little bit everywhere so it’s easy to find me online. You can Google search my name and 
you’ll find me. 
 
Rebecca: I’ll go ahead and link to your social profiles as well so people can find you 
very easily. Well Denise, just thank you so much for taking the time because I know 
you’re a busy lady so thank you for taking the time to share your wisdom about how to 
become visible online with my listeners. 
 
Denise: Well, it’s been my pleasure. I’ve enjoyed our conversation, Rebecca.  
 
 


