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How Podcasting Can Change Lives and Build Businesses 
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Show Notes: http://ProfessionalContentCreation.com/Episode7 
 

 
 
Rebecca Livermore: Welcome everyone. I’m Rebecca Livermore from 
ProfessionalContentCreation.com and I’m thrilled to have you join me today. Today I’m 
super excited to welcome Cliff Ravenscraft to this show. Cliff is known by many as the 
“Podcast Answer Man” for good reason because if there’s one thing that Cliff knows 
inside out, it’s podcasting. Cliff, thanks so much for joining us today. 
 
Cliff Ravenscraft: Rebecca, thank you so much for allowing me to be a guest on your 
show. It’s quite an honor to be able to be exposed to the community that you’ve built 
and so I thank you for that. 
 
Rebecca Livermore: you’re very welcome and I’m just super excited that you were 
willing to take time especially knowing that you’re in the middle of a Podcasting A to Z 
course right now. I appreciate you taking the time.  
 
Well, every single time that podcasting is mentioned, it seems like your name comes up. 
But for many of my listeners who may not yet have met you, can you take a few minutes 
to introduce yourself and briefly explain how you got into podcasting? 
 
Cliff Ravenscraft: Absolutely. Well first of all, my name is Cliff Ravenscraft. I am a 
fulltime podcast producer first and then I am also a consultant and coach. But how did I 
get to here doing this fulltime? Well it all started back in 2005, December of 2005 as a 
hobby.  
 
I had just learned about podcasting mid-2005 when I found out this guy that I used to 
watch on a tech TV cable network station who was no longer with the TV station, but I 
was a huge fan of his in the way that he covered technology. He wrote a blog post 
about the fact that you could get his radio show from California via podcast and it’s 
something that was brand new. 
 
So I went on his blog, did a little bit of research to find out what this whole thing is all 
about and of course I was a huge talk radio fan and so I checked it out and it turns out 
that I could actually subscribe to his show for free using some software.  
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Every single time he put a new episode or a recording of his radio show on the internet, 
it would immediately be delivered to me. Then I could take that download and put it on 
my mobile device. At the time, we didn’t have smart phones like we have today but I 
could put it on my iPod or my Windows Mobile Pocket PC device. I could put it on an 
SD card. I could take it with me and the cool thing was I found out that not only did he 
have a podcast but other people had podcasts. At the time Adam Curry who was 
actually the co-inventor of podcasting as a technology, he was a video jockey back in 
the 1980s on MTV. 
 
So he had a show called the Daily Source Code. So I would subscribe to that and then I 
heard both Leo and Adam Curry mention this guy named Father Roderick Vonhögen 
who is a Catholic priest in the Netherlands who’s doing this podcasting stuff as well. 
Then I also learned about this network of shows called the Lost Podcasting Network 
and I was a huge fan of the TV show Lost. 
 
So here I am, as an insurance agent, drive and see some clients from time to time and 
you get to the client’s place. You’re really into the heart of a great bit of content on the 
radio and you have to actually shut down the car, walk inside and see your client and 
you completely miss everything. Well from this point forward, I learned that I could listen 
to what I want, where I want and when I want. I could pause that stuff. 
 
So I fell in love with podcasting. I fell in love with the TV show Lost and somebody once 
said, “Hey, call us with any kind of theories you might have.” So I had a theory about the 
TV show Lost. I called it in. Actually I recorded my voice on to an audio file. I sent it to 
that podcaster. In the next week, my voice was in their show and I thought, “Wow, this 
was awesome.” 
 
I told everybody about it and I felt like that little kid in middle school again who was in 
love with whatever girl was at the time and I would call in on the radio station on a 
Friday night and dedicate this song from me to whoever it was and I would wait, and 
wait and wait for them to play my voice on the radio and I’m like, “Yes! They did it. They 
played my voice on the radio!” All of a sudden, I heard my voice on this podcast and I 
called in again and after the second time, the host of the show said, “Stop calling me!” 
Actually he didn’t. No, I’m just kidding. 
 
No. After the second time, he says, “Gosh Cliff, you want to do your own podcast,” and 
so that Christmas December 2005, I went and spent like $35 on a little headset with a 
microphone on the side. USB was around then but it was just switching over. 
 
So I plugged these into my little laptop microphone port and headphone port and I 
downloaded some free software that I researched and I hit Record and I started talking 
in December of 2005. I have recorded 3000 podcast episodes since or more than. 
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Rebecca Livermore: Wow! Now, you’re saying that you’ve recorded more than 3000 
episodes. Who else out there do you know has recorded more than you? 
 
Cliff Ravenscraft: I would say if there’s anybody that’s even remotely close, it would 
only be Leo Laporte. Leo Laporte from This Week in Tech network and it’s the TWiT.tv. 
He’s the only person who would be remotely close to the number of podcasts that I do 
and I think I would give him a good run for his money. 
 
Rebecca Livermore: Yeah, it sounds like it. I guess you’re bound to get good at 
something when you keep doing it like you have over and over again. 
 
Cliff Ravenscraft: Well Malcolm Gladwell in his book – gosh, which one? 
 
Rebecca Livermore: Outliers, I think. 
 
Cliff Ravenscraft: Outliers. He talked about the rule of 10,000 hours. With 10,000 
hours anybody can become an expert and they will be successful once they’ve devoted 
10,000 hours and I have calculated. I have more than 20,000 hours devoted towards 
podcasting and new media and building an online community. 
 
Rebecca Livermore: Wow, that’s awesome. So you have definitely earned the name 
the “Podcast Answer Man” because with all of your experience and how much passion 
you have for the subject, you do have answers for podcasting that a lot of people just 
don’t have a clue about.  
 
You kind of touched on it already but I would like you to talk about the advantages to 
podcasting compared to other types of content such as written blog posts. 
 
Cliff Ravenscraft: Sure. By the way, I want to say that I was a blogger before I was a 
podcaster. I don’t consider myself a blogger today although I do write an occasional 
blog post here or there. I thought I loved blogging from 1996 all the way up through 
2005. It turns out that I just love getting my message out to the world and I really hated 
writing and it was just the only way at the time. 
 
Once I found out I could actually speak into a microphone and people would listen to my 
voice, then my life changed forever and I don’t just say that. It’s not some kind of cliché 
kind of thing, no. My life literally changed forever and here’s why I like recording audio 
and putting it out in an audio podcast more than writing a blog post for me and that is a 
couple of things. 
 
Number one, I believe that you can genuinely get a greater sense of who I am as a 
person. I mean I believe that it’s possible for an author of a blog to be a really creepy 
person who has a really snotty attitude that they can actually kind of mask that in their 
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writing whereas I don’t think that I could actually fake out people for too long. I really 
believe that when you hear my voice, there’s something inside of you that really does 
get a deeper feel for who I am as an individual, whether I’m a jerk or a really nice guy or 
a super arrogant egomaniac.  
 
So I love that. Of course it’s not great for people who are jerks and egomaniacs but for 
somebody who really does care for people and really hopes people would understand, 
it’s so much easier for me to get behind a microphone. 
 
The other thing I love is that yes, with a blog post, I can put something in all caps and 
make it bold and italicized. But if I want to, I mean in this answer to your question, I 
could actually talk like this and kind of sad or I can get really, really animated and I 
could put dramatic pauses. 
 
So I can do so much with my voice. The other thing that I love is that it’s more intimate. 
Now here’s what I happen to know. I don’t know how many people subscribe to your 
show. I don’t even need to know but what I can tell you is the percentage of people who 
are listening to my voice as a result of actually subscribing to your show, 80 percent of 
them are listening to my voice right now with either headphones on or ear buds.  
 
That means that a majority of the people who are listening to this are actually putting my 
voice right now directly into their ear canal actually blocking out a ton of distractions. I 
don’t know about you Rebecca but that’s actually a little bit more intimate in many ways 
than the way that I actually communicate back and forth with my wife. 
 
Rebecca Livermore: Just because it kind of demands people’s attention in a way that 
some other types of communication don’t. 
 
Cliff Ravenscraft: Right. I mean my wife can be sitting there talking to me and stuff like 
that and the TV is on in the background and it’s kind of like there are other things but if 
my wife could – perhaps my wife just needs to have a podcast where she just tells me 
what she wants me to do today and then I listen to it and then I won’t be so distracted. 
 
Rebecca Livermore: Yeah, that might not be a bad idea so maybe you should suggest 
that to her and see how it would work for you guys. But a lot of people are very into 
video and I know that your podcasts are audio and that you really talk about the 
advantages of audio podcast. Why audio? 
 
Cliff Ravenscraft: Sure. By the way, I want to say I’m a huge fan of blogging. I’ve 
already said that. I’m a huge fan of video. I think video is great and I think there’s a 
place for it. In fact, I still blog today and I still create lots of video today. I’ve got one 
video that has got 22,000 hits, getting ready to hit 23,000 views on it for one of my 
tutorials. So I create video for that medium but here’s why I love audio. 
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For video, I really personally – and I think that you will find that most people agree that 
for video, it demands so much of your attention. You almost have to be there looking at 
it. It just draws you. 
 
So you’re not really able to do other things while you’re watching video. Most people 
prefer video to be shorter. So to actually say, “Hey, come watch my YouTube video for 
40 minutes to an hour,” it’s like are you kidding me? I have a limited amount of screen 
time. When I’m in front of a computer, I need to work. But here’s the thing. Ninety-seven 
million people in the United States have one thing in common. Ninety-seven million 
people drive to work and back alone every single day. 
 
Rebecca Livermore: Wow. 
 
Cliff Ravenscraft: With an average commute time of 26.2 minutes. So that is 97 million 
people who are prime target listening audience for a podcast while they’re commuting to 
and from work. By the way, I hope those people are not watching your video podcasts 
while they’re driving although I’ve seen people do that before. 
 
I can’t even remember right now off the top of my head. I should know this. The number 
of people who have gym memberships, the number of people walking their dogs, who 
are runners.  A billion things you can do while you’re listening to audio. Washing the 
dishes, vacuuming the floor, mowing the lawn. I could go on night and day all the 
different things I could do while I’m listening to your audio podcast. 
 
But when you immediately say, “Hey, I’m a video podcast,” then you limit the number of 
places I can consume your content and you might say, “Well, you could just subscribe 
to the audio version and listen to the audio in the background.” I say to that yes. But if 
that’s the case, why demand my attention to the screen? 
 
Number two, what happens when you start to go the route that most people who create 
content for video do? By the way for those of you who are listening to the audio, let me 
describe to you what you’re seeing. Although you really should go come and watch the 
video if you ever get a chance because then you will really understand. Basically what 
you’re saying to your audience is you’re a second class citizen. 
 
Rebecca Livermore: Right, because the content that you created was not meant to just 
be listened to. It was really meant to be seen. 
 
Cliff Ravenscraft: That’s correct. So I love video but I prefer audio because I believe 
that those who will consume your content, they will consume longer portions of your 
content and actually they will make you a part of their regular weekly listening habit. 
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Rebecca Livermore: OK. Well that actually kind of leads into my next question and that 
is about the ideal podcasting frequency and why. 
 
Cliff Ravenscraft: Well one of the things that I want to say, the benefits of podcasting 
over somebody who wanted to maybe go in to create a radio show at the local radio 
station is that you don’t have a program director and there’s no schedule to fit in. So 
there is no right or wrong answer to the question of how frequent should I put out a 
podcast episode. 
 
So I’m going to give you what I found that in all of my experience with everybody I’ve 
talked to with a majority – and when I say a majority, I’m talking 90 percent or more. 
People prefer weekly podcasts. 
 
Rebecca Livermore: OK. 
 
Cliff Ravenscraft: More than once a week, you tend to overfeed your audience. By the 
way, there are exceptions to all of this. I just want to say that. There are exceptions to 
everything, I will answer, when it comes to frequency and the length of your show. But 
more and more people will tell you that they want a show that is once a week because 
that allows them to also subscribe to other people’s content. 
 
Once people find podcasting, sure you may have introduced them to the world of 
podcasting and in their mind, you’re the only podcaster that exists. But that’s going to be 
short-lived eventually because you’ve introduced them to the world of podcasting. 
They’re going to find out that other podcasts exist and they’re going to come up with 
other shows. 
 
Now the good news is if you’re the person who introduces somebody to the world of 
podcasting, you have a fan for life. That’s something I’ve seen over and over again. I 
am completely dedicated and devoted to Leo Laporte and Father Roderick and a couple 
of other podcasters and I will always be their lifelong fan because of just this world that 
they opened up to me. 
 
So you don’t have to worry about losing people but those people who have never heard 
about a podcast before, they get excited about your show and within three or four 
months, they’re going to be subscribed to about seven or eight or more podcasts other 
than yours. 
 
So you want to give them the opportunity to listen to other people’s content as well. So I 
say don’t overfeed them. The other one is you want to actually make it into their weekly 
routine or their weekly habit of listening to your show and to be on top of mind.  
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Now here’s the thing. If your goal is to build a brand, be there every week. You could 
get by with every other week. That’s perfectly acceptable. You could be there the first 
and the fifteenth of the month. That’s fine but you won’t be a part of somebody’s weekly 
habit. 
 
If you go to twice a month, you will automatically be relegated – is that the right word? 
 
Rebecca Livermore: Yeah. 
 
Cliff Ravenscraft: Yeah, you will be relegated to that. I will fit you in when I have a 
chance because I have my routine and you don’t fit into it. So I will listen to your show 
when I have extra time. 
 
Rebecca Livermore: We all kind of have a rhythm to our week. 
 
Cliff Ravenscraft: Yeah. 
 
Rebecca Livermore: There’s a rhythm to the day, morning and evening, and all of that. 
There’s also the rhythm to the week, like the Monday through Friday and then the 
weekend and all of that and we all have a tendency to do certain things like maybe 
grocery shop or whatever on certain days of the week. So it makes total sense that 
podcasts that are released every week would just kind of fit into that routine. 
 
Cliff Ravenscraft: Absolutely. For example there’s one podcast that I listen to. I 
subscribe to so many and I create so much content that I can’t get every episode when 
it comes out every week but I will never delete an episode.  
 
So this great friend of mine, he has a wonderful show and I’m almost always eight or 
nine episodes behind. They’re about 50 minutes apiece. But here’s what I can tell you is 
if I’m actually going to go on a trip down to Tennessee which I do very often and it’s 
about a five-hour drive and I do it quite often, and I could tell you right now, I am going 
to listen to about five episodes of this person’s podcast on the way down and five 
episodes of that person’s podcast on the way back. 
 
If I don’t have those shows to listen to, that drive is a very different experience for me 
and it almost doesn’t feel right.  
 
Rebecca Livermore: Even that’s part of your routine. 
 
Cliff Ravenscraft: Exactly. 
 
Rebecca Livermore: Yeah. Well, awesome. Well related to that question, what’s an 
ideal length for a podcast? 
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Cliff Ravenscraft: Again there’s no rule. I actually do subscribe to a podcast that’s 
quite frequently over two hours and it’s only because I’m super devoted to Leo Laporte 
and his This Week in Tech podcast and MacBreak Weekly. I listen to those shows 
without fail. 
 
However, I hate that those shows are that long. I really do. I don’t like any show that 
requires more than one hour of my attention. I don’t like creating shows that are more 
than one hour although I almost always go like one hour and three minutes, one hour 
and seven minutes, and even I hate when I do that. I think honestly I believe that one 
hour should be the limit although there are no rules in podcasting. You could create a 
17-hour podcast if you want. 
 
So one hour is the most. I believe that 10 minutes is absolutely the minimum. Twenty 
minutes is preferable for the minimum and the reason why there I believe that a lot of 
people – again 26.2 minutes average commute time. You don’t want to actually load up 
an episode and then all of a sudden it’s like OK, this is the one I’m going to listen to, and 
then seven minutes after that have to fumble through and find something else. 
 
Again people who are going for a jog, they don’t want to get 17 minutes into their jog or 
their run or their walk and then have to stop and fumble and find the next episode. So 
20 minutes is about the minimum of what I would recommend. Ten is pushing it. 
 
So 20 to 40 minutes I found is the sweet spot and again there’s going to be people out 
there to tell me all about the Monday through Friday daily shows and the many very 
successful podcasts that are four minutes or less. 
 
Like I said, there are many exceptions to rules and you may have a very good reason 
for having a daily show that’s three and a half minutes every episode. 
 
I say go for it. Find out what works for you, what works for your audience but overall, a 
weekly show between 20 to 40 minutes is always what I find to be the sweet spot. 
 
Rebecca Livermore: OK. You found that to be true regardless of industry or the type or 
style of podcast? 
 
Cliff Ravenscraft: I think the industry is where the exceptions to the rules come into 
play. So for example, we have somebody in an existing Podcasting A to Z course that 
I’m leading right now who says, “Listen, I’m going for the CEOs of companies. They 
generally are reading the Wall Street Journal every day and stuff like that and if I can 
get their attention and I can get the content in 90 seconds or less, then that’s going to 
be the format. I believe that will work.” 
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Then go for it. So everything has to be based upon your target audience but like I said, I 
think as a general rule, weekly 20 to 40 minutes. That’s the sweet spot and also it’s 
what works for you. How long do you feel like you can talk and bring value to the table?  
 
Your audience says, “Hey, we want 40 minutes,” but after 20 minutes you feel like 
you’re spent, well stop the show. Do what works for you. Do what works for your 
audience. Play around with it. See how it works and get some feedback from your 
audience once you put a couple of episodes out. 
 
Rebecca Livermore: Yeah, because there’s nothing worse than somebody continuing 
to talk just to fill up time. 
 
Cliff Ravenscraft: Right. 
 
Rebecca Livermore: So if they ran out of good things to say in 15 minutes, OK, stop 
already rather than going to that 20 or 25 just to pad it because then obviously it 
wouldn’t be interesting. 
 
Cliff Ravenscraft: Here’s something interesting for you Rebecca. I know for a fact that I 
could double my audience if I went to 30 minutes a week on Podcast Answer Man. 
There’s no question in my mind I would double the size of my audience so people who 
would actually consistently listen week after week after week. Most of my shows being 
exactly one hour on the dot or sometimes an hour and 7 minutes, sometimes an hour 
and 18 minutes. 
 
I would double my audience if I went to 30 minutes, hard limit every single week. I can’t 
do it. Every week, I’ve got more than 30 minutes in me and I’m not in this for the 
numbers. I’m in this for what’s in my heart, what messages in me that I want to share 
with the world and I need more than 30 minutes. 
 
Rebecca Livermore: Right. So in that way whether you’re short or long or whatever it 
is, you’re being true to yourself and just what makes sense for you and what feels 
natural for you. 
 
Cliff Ravenscraft: Yeah, and I’ve come to realize that I could double my audience; but 
if those people aren’t interested in an hour long podcast from me, then that’s fine. I can’t 
make everyone happy. I have to be true to myself. 
 
Rebecca Livermore: Exactly. Well this next question that I have is actually a two-part 
question and we’re going to get into a little bit of the stuff that is not as easily measured 
and yet I think it’s a very significant aspect of podcasting and the first question is, “How 
has podcasting changed your life?” 
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Cliff Ravenscraft: Oh, wow. It has changed everything about who I am and again I 
know this sounds cliché but it really has. Podcasting, when I learned about podcasting, I 
discovered who I am. People talk about personal mission statements and stuff like that.  
 
I was an associate pastor of a small church and always involved in ministry and all of 
this stuff, moving from one ministry position to the next. I was involved as an insurance 
agent in my family-run insurance agency for 11 years, made lots of money there and 
stuff like that. 
 
I was pretty successful in those areas. At least I thought I was being successful but I 
was actually also very miserable. I wasn’t super happy or super fulfilled. I felt like I was 
doing the responsible things in both of those areas. The way that I was doing the 
ministry was the way that I was taught to do ministry and so I felt responsible and 
because I felt responsible, I felt OK about myself. 
 
I was doing the work. I was making plenty of money to support my wife and my three 
kids. So I felt like I was doing the responsible thing and while I wasn’t like super 
exuberant about life, I felt good about myself because I felt like I was doing what was 
expected of me. 
 
Rebecca Livermore: Right. 
 
Cliff Ravenscraft: I started podcasting as a hobby and I started spending 10 hours a 
week and very quickly went to 20 hours a week and then before too long, it went to 20 
to 40 hours a week as a hobby on top of my 40 to 60-hour workweek at work. It started 
to consume my life so much so that it actually got me to feeling pretty darn depressed 
about the fact that I felt like I was stealing from my family business.  
 
I wasn’t pulling cash out of the register or anything like that, but what I was doing is I 
was going to work and spending the day thinking about my podcasting. I was actually 
answering emails from my community and I got to the place where quite honestly, I 
started to question everything. It’s like why do I do this? I had never been more 
miserable in my life than when I would wake up in the morning and go to work so much 
so that I didn’t want to get up in the morning and get out of bed and I couldn’t wait to go 
to bed at night. 
 
This was about a year and a half after podcasting. I decided that I ether needed to quit 
doing insurance or I needed to quit podcasting. So everybody thinks they know the 
answer to that question but the truth is I quit podcasting. 
 
Rebecca Livermore: Wow. 
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Cliff Ravenscraft: I did for one week. I quit podcasting for one week. By the way, what I 
forgot to say is that after a year and a half of podcasting, literally I couldn’t care less 
about my day job. I didn’t want to sell insurance policies anymore and I mean it got to 
the point where if you called me for service work on your phone, it’s like, “Oh my gosh, I 
wish somebody else would answer this call. Why are you bothering me?” That’s not who 
I am. 
 
Rebecca Livermore: Right. 
 
Cliff Ravenscraft: So yeah, I got to the place where it was destroying financially my 
career and so I stopped podcasting because I knew I couldn’t go into podcasting fulltime 
as a career. I mean who does that? Nobody. Nobody does podcasting fulltime. That’s 
just a pipe dream. You get paid to do the work because you hate to do it and that’s why 
people pay you. That was my mindset back in the day. 
 
Rebecca Livermore: Yeah. 
 
Cliff Ravenscraft: So what happened was I quit podcasting for a week and I literally 
sunk into a depression and after one week, I said, “I’m back. I’m going to podcast. 
There’s no way I cannot podcast.” Here’s what I’m going to do. Within the next five to 
ten years, whenever my dad is ready to retire and get rid of this agency, I want to 
actually find some way where I can financially find a way to transition into podcasting 
somehow as my career. Maybe it will be five to ten years down the road but that’s what I 
want to do. 
 
So that’s the thought that I had. Well what happened was a couple of months into it, I 
still was miserable. I hated my job, talked to my wife everyday about what I hated. I was 
sharing it in a podcast that at the time was called My Crazy Life. Today it’s called 
Pursuing a Balanced Life, over 500 and some-odd episodes of that show. 
 
Anyway, I was sharing with my audience. I was sharing with my wife how much I 
despised my job and what I was thinking and all of my listeners were saying, “Gosh 
Cliff, you could do this fulltime. I mean here’s all the different ways that you could make 
money through what you have in your head.” 
 
I’m like, “Yeah, whatever,” and these people are like, “Yeah sure, you say that. You 
don’t have everything on the line.” And sooner or later, these people said, “Let me talk 
to you on the phone,” and they would convince me and I would come home and I would 
tell my wife and one day, one day, it was September of 2007, my wife said, “You have 
to quit your job.” 
 
Rebecca Livermore: Wow. 
 

http://gspn.tv/category/all-shows/mcl/
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Cliff Ravenscraft: And I said, “What?” 
 
Rebecca Livermore: She goes, “I want you to quit your job and I want you to do 
podcasting fulltime as your career. And here’s the thing. I need my husband back and 
our kids need their dad back.” 
 
Rebecca Livermore: Wow. 
 
Cliff Ravenscraft: And the only way they’re going to do that is if you quit your career in 
insurance and do this fulltime. That very next day, I went in and gave a 90-day notice 
and podcasting changed my life and I will just say this. In 2008, the entire first year of 
2008, my personal income was only $11,000. I went from $87,000 a year to $11,000 
personal income.  
 
But I was never happier in my life. Now every month, my wife and I sat down together to 
do the bills and we cry every month, literally cry every month. But we had some money 
in my pension. I took some money out before the stock market crashed. We were debt-
free except for our mortgage and we just barely eked out a living in 2008. 2009 was a 
little bit better. 2010, things really started to pay off and it got really good. 2011 was out 
of this world and well, let’s just say 2012, I’ve had three months where I’ve had more 
than $30,000 in income and five months where I’ve had more than $20,000 worth of 
income. 
 
Rebecca Livermore: So you just had to take that leap. 
 
Cliff Ravenscraft: Yes. 
 
Rebecca Livermore: I mean it sounds like you didn’t even really have income from 
podcasting at all when you gave that 90-day notice. Is that correct or were you starting 
to make money on podcasting? 
 
Cliff Ravenscraft: When I gave my 90-day notice, I was making enough money to kind 
of get an idea that I could make some money. So I was making some advertising 
income and stuff like that, maybe $1000 a month at the time. 
 
Rebecca Livermore: So you at least had something so that you knew it was possible 
and yet obviously it was such a huge gap between that and what you were used to 
making in your insurance business. 
 
Cliff Ravenscraft: And not to mention the fact that I had no business training. I didn’t 
know what a CPA was. I didn’t know how to do anything in accounting. I didn’t know 
what an LLC was and literally I didn’t know any of it. The only thing I had going for me 
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and I will say this, is I knew all about working with people, serving their needs, meeting 
their needs, helping people, and I knew a lot about sales. 
 
I think what made me successful in the insurance world was that I was trained by the 
best scam artists in the world. I knew from my ministry background that I never wanted 
to sell to people on the tactics that they taught you. 
 
Rebecca Livermore: Wow. 
 
Cliff Ravenscraft: And I refuse to do it in insurance and I refuse to do it today. I mean I 
could talk to anybody about anything and I won’t. I won’t unless I believe in it and 
because I do have the ability to convince somebody, I will only try to sell somebody on 
something that I believe is worth investing in. When I do that, I get behind it with all of 
who I am and I go about trying to influence others to make positive changes in their life. 
 
Rebecca Livermore: Wow. Well that’s awesome and that actually leads very well into 
the second part of this question. Obviously podcasting has changed your life 
dramatically. How has podcasting changed the lives of your listeners? Do you have any 
stories? 
 
Cliff Ravenscraft: I do. You said that it might not be easy to kind of qualify all of that 
but it is actually quite easy. Let me see here. Testimonials. I wonder if I created this 
page or if I completely got rid of it. No, I do. I do have it. So how about I let my listeners 
answer that for you? 
 
Rebecca Livermore: OK, sure. That would be great. 
 
Cliff Ravenscraft: All right. So listen to this one. 
 
Female Speaker: Hi. My name is Jenny and I’m from Rochester, New York. I’m a 
mother of a young son and I work fulltime and I spend a lot of time listening to GSPN 
podcasts. I started listening because I was into Lost and I was looking for Lost podcasts 
and I can’t believe what I found in GSPN and just the inspiration and sense of 
community that I feel by listening to their podcasts.  
 
I really feel connected to Cliff and Stephanie and it’s really important to me and I think it 
has changed my life. It has inspired me to live better and I’m just so thankful for all that 
they do and that’s why I’m a Plus member and I’m really proud of that fact. 
 
Cliff Ravenscraft: Here’s another one. 
 
Female Speaker: Hi. My name is Ann and I’m from Germany and I’m a GSPN.tv Plus 
member because honestly, I couldn’t imagine living without Cliff and Stephanie 

http://gspn.tv/
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anymore. They are such a huge part of my life now and they have changed my life in so 
many ways.  
 
I mean a year ago, I was not communicating with anyone and now I have so many 
friends. I’ve gained so many friends through the community that Cliff and Stephanie 
have built. Listening to their podcast, I can laugh. I can sometimes cry with them and it 
is so much fun. 
 
Even though right now I’m studying and I don’t have time to keep up with all the content 
that is being released, but it’s just – well, Cliff and Stephanie have literally helped me 
fight my way back to life. So Plus membership is just a small way of thanking them. So if 
Cliff and Stephanie have changed your life, and I know they have, please become a 
Plus member because Plus membership rocks. 
 
Cliff Ravenscraft: That’s Ann from Germany. The first one was Jenny H. from 
Rochester. We literally have thousands of things like this. I can tell you right now, Ann, 
the second person that you heard, her name is Anna Sophia from Germany and she 
was suffering from anorexia.  
 
She had some pretty traumatic events happen in her life as a young girl and at the time 
when she recorded that just months earlier, she never spoke to anyone outside of her 
family. She was socially afraid of just about everyone and she fought her way back to 
life. 
 
Today she travels the world more than anybody I have ever met. She is the most 
socially active person you will ever meet and not only that but if you go to 
FightingAnorexia.com, she created a podcast where she talked about going through her 
recovery process and stuff like that and she has literally become an inspiration to 
hundreds and hundreds and hundreds of anorexia survivors. 
 
That’s just one story. I mean I’ve got another one from Willy. He and his wife both have 
lost over 200 pounds as a result of just my wife and I sharing our journey of trying to 
become more physically fit.  
 
So yeah, we’ve got thousands of pieces of feedback which by the way this is why I left 
my career. It’s not for the money. I mean I was doing well financially but it was for the 
ministry of what it means to actually positively impact the lives of people around the 
world.  
 
Rebecca Livermore: Cliff, those are incredible stories, but as I’m listening to them and 
hearing you speak, I think one thing that sets you apart that maybe some people who 
podcast aren’t doing quite as well is that you share from your heart and from your life 



 

15 
 

openly. So how would you recommend that people who do podcasting do that in order 
to reach people on more than just an intellectual level? 
 
Cliff Ravenscraft: I wish there’s a way that I could coach it but I don’t know how much 
Rebecca is a part of my personality and who I am. So I can only tell you what I do and 
see if it works naturally for you but one of the things that I do, I’m very much big on not 
keeping too many secrets. Obviously there are some things that just aren’t appropriate 
to share behind a microphone but I share more than what most people would ever feel 
comfortable sharing. 
 
I share my feelings. In Pursuing a Balanced Life, I’ve cried in episodes before, sharing 
my fears and anxieties with people. As a matter of fact, one of my favorite episodes that 
I ever did, I think it was episode 483 of Pursuing a Balanced Life. I can’t even remember 
the name of it. It’s called The Dark Days of December 2010.  
 
I mean I was just coming out of two weeks of depression and I shared with people what 
it was like and why I felt that way and how I got there and I knew what it was. I actually 
got too focused on the money. I lost my way and I definitely see where I need to change 
and the next four months of that podcast were out of this world because it was just me 
sharing who I am. It’s my real life authentic journey. 
 
So I’m very transparent. I mean like I said, there are some things that you just don’t 
share but there’s a lot that I share that a lot of people actually say, “Gosh Cliff, that’s 
one of those things that I think probably is best left not shared.” 
 
So I am. I do. I share a lot about who I am and I share it because I’m not trying to 
impress people because honestly, there’s a lot of things I share that aren’t very 
impressive. Here’s what I know. My purpose in life is to entertain people. My purpose in 
life is to educate people. My purpose in life is to encourage people and my purpose in 
life is to inspire people. 
 
Those are the four things that I know I’m supposed to be doing with my life. It doesn’t 
matter if I sit behind a microphone or what. Giving me a microphone gives me a greater 
ability to do that on a larger scale than any other form that I’ve ever found that works for 
me. 
 
So what I find is that being transparent, being authentic gives people the understanding 
that they’re not alone. A lot of the times the reason why we might be afraid to share our 
fears – I suffer from something. I’ve never been diagnosed but I know for a fact that it’s 
called something about seasonal disorder or something like that. 
 
Rebecca Livermore: Oh, yeah. 
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Cliff Ravenscraft: When the weather changes, I can tell you right now, I get depressed 
for about 5 to 10 days. My wife wants to make me move out of the house. It was like 
come on already. Get out of your funk. I shared that. I shared that and I don’t like get 
behind a microphone and was like woe is me. I just say, “Hey guys, I’m really struggling 
but hey, here’s what I’m trying to do. I’m trying to get through this. I’m actually trying to 
be successful. I want to serve. I want to help. I feel extremely overwhelmed but this is 
what I was able to accomplish today. Did I get my physical activity in? No. Here’s why I 
think I didn’t but I’m still moving forward. This is really difficult this week. Just trying to 
make it through but hey, I’m trying to see the positive side of everything.” 
 
So I take that and what happens is – guess what. There are a lot of people out there 
who suffer from anything you think you might be alone on and that’s where I’ve drawn 
the people in. 
 
Rebecca Livermore: Wow, that’s really awesome and I think it relates or that lesson 
could be related to a lot of different aspects of content and that is just being very open 
appropriately. So as it fits with your audience and so on, but not always trying to act like 
you have all the answers or what have you and just being real about who you are and 
about what’s happening in your business and the good and the bad of your products or 
anything like that but just putting it out there. I think one thing that happens when you do 
that is people know that they can trust you. 
 
Cliff Ravenscraft: You’re absolutely right. As a matter of fact, my big business brand is 
Podcast Answer Man. So I remember the first episode when I came, it’s like, “What 
does this mean?” I remember saying, “I’m not an expert,” which today I’m very much an 
expert.  
 
But back then, I had a hard time accepting anybody calling me an expert. But here’s the 
deal. I said, listen, I may not have all the answers but I’m the person you can go to that I 
know where to find the answers and I’m always going to be looking for my own answers 
and I’m going to be sharing them. This is me sharing my journey.  
 
Now here’s the deal. I think at the opening of the show, you’re just like this guy is the 
guy who knows just about everything there is to know about – I don’t. As a matter of 
fact, there are people out there who know way more than I do about podcasts.  
 
They may not have experience recording as much content and they may not have 
actually built as big of an interaction and community and stuff like that. They may not 
have even made as much money as I have doing some of the products and services. 
But there are people out there Rebecca and it actually intimidates me at times how 
much I don’t know. I’m going to share something with you. I don’t think I’ve actually 
shared this publicly in an interview ever before. I really don’t care about the technical 
aspects of podcasting. I kind of don’t like it. 
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Rebecca Livermore: Really. 
 
Cliff Ravenscraft: I don’t but here’s the thing. What I found is over the years, I find 
things that work for me. I find that I have a problem. I’m like I look for a solution and I 
don’t look for 15 solutions and pick the best one. I look for solutions and as soon as I 
find one that solves the problem, I move forward until I hit another road block.  
 
So what that has done for me is sure, now after 3000 episodes, guess what. I’ve 
probably hit more road blocks than just about anybody else out there and I know the 
solutions that have worked for me. But guess what, I don’t know all the other options. 
 
So when people ask me how to podcast, I can show them how I podcast but there’s 
about 7, 8, 9, 10, 11 other ways you could do it that I know nothing about. 
 
Rebecca Livermore: Wow, and that’s actually a great thing to have you say too 
because then that means that there’s not just one right way of doing anything including 
podcasting. 
 
Cliff Ravenscraft: Right. The scariest thing has been that there have been some 
competitors that come up and they disagree with me. You know what? Sometimes 
they’re right when they disagree with me. It was like it is what it is.  
 
All I can tell you is that right now what matters most is getting my message out to the 
world and building relationships with people and some people will say, “Well what if this 
happens?” It’s like I don’t care. I’m going to live my life as if December 22nd is going to 
happen this year. That’s how I am and I’m going to live my life as if FeedBurner is going 
to continue. I’m going to live my life as if my RSS feed is still going to work. I’m going to 
build such a relationship with my audience that if they don’t hear my voice for three 
weeks, they come searching for me. 
 
Rebecca Livermore: Wow. Well Cliff, this has been great and you have given a lot of 
great advice regarding podcasting. Now I want to give you an opportunity just to share 
about any of your products or services that you would like my listeners to know about. 
 
Cliff Ravenscraft: Thank you for that. I mean truly thankfully. I can’t tell you how much 
it means to me to have this opportunity. I want to say first check out GSPN.tv/shows 
because a lot of people hear about Podcast Answer Man and they get the technical 
side. I mean I say that I don’t care. I do care. I care about helping people and getting 
their message out. 
 
By the way, I care because it’s how I make my money, just being authentic with you and 
transparent. But if you want to know where my heart is, I always say I’m a podcast 
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producer then consultant and coach. So go to GSPN.tv/shows and just check out some 
of the shows that aren’t technology-based, about answering people’s questions and just 
hear who I am as a person. I love creating content. So that’s that. 
 
Then let me just be financially prudent here and tell you about some of the other things. 
Obviously some of the people that are listening Rebecca are like, “I want to create a 
podcast.” I want to send you first to LearnHowToPodcast.com. It has all got to be in 
there including the word “learn”. LearnHowToPodcast.com, it is the best tutorial I have 
ever created in my life. I spent over 50 hours putting it together and you don’t owe me a 
penny. I don’t even ask for your email address. I will never chase you down for anything 
and if all you want to do is podcast as a hobby, you’ve got everything.  
 
If you want to podcast professionally, and you want to take this super serious, and have 
a great-sounding show, then yes, I do have some additional products that build upon 
that foundation.  
 
You can check them out at PodcastAnswerMan.com/products and if you want to get the 
full-blown everything, Podcasting A to Z. It’s at PodcastingAtoZ.com. Basically you get 
four weeks of unlimited access to ask me questions in an online forum and I also give 
you an outline to go through every single digital training tutorial I have ever created in 
an order that makes sense and they’re all step by step high quality, HD video and audio 
that pretty much takes the very painful process. I’m just going to be authentic there too.  
 
This is not easy stuff. It’s easy to create a podcast and do it as a hobby. It’s not easy to 
do it professionally. Well I’m not going to say do it right but to do it the way that I actually 
recommend that you do it. It’s not easy but what I do is I actually give four weeks of my 
time to try to answer any question you have, to make you a successful podcaster and 
that’s at PodcastingAtoZ.com. 
 
Rebecca Livermore: Perfect. Well this has been great Cliff and I just want to thank you 
again for taking the time to share so much from your heart and so much great 
information with everyone today. 
 
Cliff Ravenscraft: Thank you Rebecca. Again, I really appreciate it. 
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