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The Professional Content Creation Podcast, Episode #5 
Understanding Kindle Direct Publishing Options 

 
Show Notes: http://ProfessionalContentCreation.com/Episode5 

 
This is the Professional Content Creation Podcast episode number five. Hello and 
welcome to the Professional Content Creation Podcast. This is the podcast dedicated to 
helping small business owners overcome content marketing overwhelm.  
 
I’m your host Rebecca Livermore from ProfessionalContentCreation.com. In this 
episode, I talk about the decisions you need to make when uploading your Kindle book. 
 
One of the services that I provide is Kindle editing and formatting and I also provide 
Kindle consultations where I go over the various aspects and the various options when 
it comes to publishing a Kindle book and I help clients figure out what’s the best option 
for them. 
 
But I wanted to today cover a lot of these things in this podcast episode in case you 
want to do it yourself rather than hiring me for help because it’s certainly an option to 
do this on your own. 
 
If you’re listening to this on your phone or your tablet, I would like to encourage you to 
visit ProfessionalContentCreation.com/Episode5 for the show notes and for the 
transcript and also since this particular podcast has a lot of details that might be helpful 
for you to refer to as you’re going through the process, I’m also creating a slideshow 
that summarizes the main points and you can also view that at 
ProfessionalContentCreation.com/Episode5. 
 
So keep that in mind if you are planning on doing a Kindle book on your own. This is a 
resource that you can refer back to when you’re ready to take the first steps and upload 
your Kindle book. The first thing that you will need to make a decision on is whether or 
not you want to enroll in the KDP Select Program and I want to explain in detail what 
that program is and the pros and the cons of enrolling in it. 
 
A lot of people say it’s a great thing to do and some people say it’s not a great thing to 
do. So I just want to make sure you understand what you’re getting into if you do enroll 
and why it may or may not be a great idea for you. 
 
So first of all, it’s important to understand that there are limitations to the KDP Select 
Program and by limitation, I mean that if you enroll your book in the KDP Select 
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Program, that means that you are giving Amazon exclusive rights to the electronic 
version of your book for a period of 90 days. 
 
What that means is that you cannot offer it anywhere else during that 90-day period 
that it’s enrolled in the KDP Select Program. So for example, you couldn’t create a PDF 
version of the book and upload it to your website and let people purchase it that way 
and in fact, you couldn’t even do that and give it away for free. 
 
The bottom line is Kindle only has the option to publish your book, to sell your book for 
a 90-day period of time. So that’s the biggest thing to be aware of when it comes to the 
KDP Select Program. 
 
Now one of the advantages of belonging to the KDP Select Program is that you can 
offer your Kindle book for free for a period of up to five days during the 90-day period 
that you are participating in the KDP Select Program. 
 
Now you might wonder why in the world you would want to offer your book for free 
especially if you’re hoping to make some money through publishing your Kindle book. 
Although it may seem kind of contrary to what’s logical when you’re wanting to make 
money, offering it for free may not seem like a smart thing to do. There are really some 
tremendous advantages to offering it for free. So many people see this as a benefit of 
enrolling in the KDP Select Program.  
 
Now first of all, when you offer your book for free, a lot of people will choose to “buy 
it.” I mean they’re not technically spending any money so that’s why I would say quote 
unquote “buy it” rather than just buy it outright. 
 
But what they will do is they will go through the motions of clicking on “Buy” and it 
immediately will add it to their Kindle account or to their Kindle device. Again that may 
seem like a weird thing to do but what happens is especially if you promote it well, you 
will have a lot more sales during the free period than you would during a time when 
you are charging money for it. 
 
The reason why this is important is that the more copies of your book that sell, then the 
better ranking it will have within Amazon, which means in most cases this means more 
exposure in the future. 
 
So while you’re giving away a ton of books or hopefully a ton of books, in the long run, 
it can be beneficial to you to go this route because you may sell more books in the 
future than you would have, had you not participated in the free days. 
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Now as I mentioned, you get five free days during the KDP Select Program, during the 
90 days, and what I mean by five free days is you have five days that you can offer it 
for free. You can offer it for free five days in a row or you can offer it for free for one 
day and then maybe a week later offer it free for another day or however you want to 
do it. But it’s a total of up to five free days during the 90-day period of time. 
 
Now if you choose to enroll in KDP Select for an additional 90 days, then you would 
have five more days that you could offer it for free. So that’s basically the way that that 
works. 
 
Now as I said, in order for the strategy to be effective, you need to make sure and 
promote your free book as much as you possibly can. If you have an email list, you 
would want to send out an email to the people on your list and let them know that the 
book is free today only or for the next three days or however you’ve set it up. 
 
You would want to make sure and let them know. You would also want to promote it on 
social media wherever you’re most active in social media, be that Twitter or Facebook 
or anywhere else where you can get the word out about your free book. 
 
You might even want to have some of your friends and family members pick it up on 
the free day simply because again it will help your rankings the more people who 
“purchase it” during that free time that you have it available. 
 
Now another benefit of enrolling in the KDP Select Program is that Amazon Prime 
members can borrow your book for free and when I say Amazon Prime members, those 
are the people who have signed up for an Amazon Prime account and one of the perks 
of Amazon Prime is that they can get free Kindle books. 
 
Now the only way that this applies to them is for those who actually have a Kindle 
device of some type. So an actual Kindle, not just that they’re going to read it on the 
web or what have you. So it’s not absolutely every single Amazon Prime member but a 
lot of the Amazon Prime members may be interested in getting your book for free. 
 
Now you might wonder, “OK, here goes the free thing again. Why would I want people 
to borrow my book for free?” The reason why you would want to have people borrow 
your book is because you make money on royalties even though they aren’t paying 
anything. They pay zero for it.  
 
Everybody who has a Kindle book enrolled in the Select Program and is allowing people 
to check out their book, to borrow their book rather than buy it, it’s kind of like a profit 
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sharing type of thing. Everybody who participates in that, gets a share of the people 
who borrow your book during that period of time. 
 
Basically what this means is there’s some kind of algorithm that they use to determine 
what the royalties are for each time somebody borrows one of your books. It doesn’t 
matter how your book is priced.  
 
So for example, let’s say somebody was selling a Kindle book for $10 and another 
person was selling a Kindle book for $3. Each of those people would get the exact same 
amount of royalties every time somebody borrows one of their books. 
 
So especially if you have a lower priced Kindle book such as a $2.99 Kindle book, the 
rate that you would get in royalties would likely be as high, if not higher, than if you 
actually sold the book. So that’s another advantage that it can actually bring an income 
if you allow people to borrow your book rather than only selling it. 
 
Again that is something that is automatically done when you enroll in KDP Select. You 
don’t have a choice about whether or not people will borrow your book. You’re basically 
giving them permission as part of being in the KDP Select Program. 
 
Now the dark side of the KDP Select Program. There are some negatives. As there is 
with almost everything, there are negatives and positives to being involved in the KDP 
Select Program. I really wouldn’t call it a dark side but you do have to think about the 
cons of doing this, not just the pros. 
 
So first of all, again, just a reminder is that you’re giving Amazon exclusive rights to 
your book for a 90-day period of time. Now again this is only the electronic version of 
your book. If you have an electronic and a print version of your book, you can still sell 
your print version of the book during that 90-day period of time but you just could not 
sell the electronic version anywhere except Amazon. 
 
But a difficulty with free stuff is that sometimes people will pick up something for free 
just because it’s free, not because they’re really interested or that they’re your ideal 
target market. So you might end up getting people who “purchase” your book simply 
because it’s free and they may not really be your target market. 
 
That might not seem like that big of a deal but I have known some Kindle authors who 
have ended up with some low ratings and negative feedback when they have promoted 
their book for free. 
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What has happened is somebody who is perhaps not in their ideal audience has picked 
up the book simply because it’s free and then they’re not happy with it and they leave a 
negative rating, maybe a one-star or a two-star rating and some negative feedback. 
 
So that’s something to be aware of. Another issue is that there are almost too many 
free books out there. So many people are participating in KDP Select and also just 
putting out free content on the web in general that the market is flooded with free 
stuff. 
 
Now this is really not an argument against using the KDP Program. In fact, it can be 
kind of seen as an argument for using it because if other people are doing stuff for free, 
then maybe it would be good if you were doing some stuff for free as well. 
 
But just know that even if you’re offering your book for free, with the high number of 
people who are offering free books, there’s still a good possibility that your sales may 
not be that great. So that’s something to be aware of. 
 
Now that I have covered what the KDP Select Program is, I want to go over to the 
Amazon site and of course you can’t see what I’m doing but again if you go to 
ProfessionalContentCreation.com/Episode5, I’m going to have screenshots and some 
written instructions about what all these different options mean and I will have them in 
a slideshow format. 
 
So I’m heading on over to the Amazon site right now. I have it in front of me and so 
I’m going to go through what each of the different things are on the site that you would 
have to fill out. 
 
Number one, enter your book details and the very first thing under this section is book 
name. Now that’s just the title of your book. The fine print says, “Please enter the exact 
title only. Books submitted with extra words in this field will not be published.” 
 
It’s interesting because when I first started learning about Kindle books, it has probably 
been about a year and half or so ago. The people I learned from said to put other 
things in the book title. So for example, How To Do X, Y, Z would be the title and then 
they would put “free MP3” or something to that effect because they would want people 
to know that a free MP3 was included if let’s say the people went to your website and 
opted in to something or what have you. But you can no longer add that type of thing 
to the book title. So just be sure to just add the actual title name.  
 
The next thing that you have is a little check book that says, “This book is part of a 
series.” You would only do that naturally if let’s say you were going to do a three-part 
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series. That’s the only time that you would use this. Then there’s a place for the series 
title and the volume. So again, the series would have a title and this would be say 
volume 1 or volume 2 or volume 3, whatever the case may be.  
 
Now the next thing that is down is the edition of a book. So this is only if you were 
doing multiple editions. With the very first one, you would just leave that blank. But 
let’s say that you had a previously published book and the version that you’re now 
doing has significant changes. Then you would enter the number 2 or the number 3, 
whatever it may be. That’s what you would put in the edition and in most cases, you’re 
going to leave that blank. 
 
Now here’s the next thing, the publisher. You do not have to list a publisher name and 
you might think, “Well that’s good,” because maybe you’re not a publisher. But I want 
to let you know that even if you’re not a publisher, what you can put in that box is your 
company name. 
 
So let’s say that your company name is X, Y, Z Marketing. The publisher could be X, Y, 
Z Marketing and again that’s optional. You can leave it blank but you don’t have to have 
a formally set up publishing company in order to put a publisher name there. You can 
just put the name of your company. 
 
The very next thing is the description. Now in some ways this is going to be your sales 
copy for the book but you don’t want it to sound real salesy. You just want to describe 
in pretty good detail what your book is about. 
 
You actually have almost 4000 characters. You have about 4000 characters to do this. 
In fact, let me just check and see the exact character count and it is 3999 characters. 
It’s how many that you can use. 
 
If you use Microsoft Word, you can see a word count down at the bottom of your 
document but also if you click on the number for the words, you can see how many 
characters that you have. 
 
So if you’re composing this, let’s say in Word ahead of time, just bear in mind that you 
have up to 4000 characters for your description and you want to use as many of those 
characters as possible in part so that you can include your keywords in those 
characters. 
 
The very next thing is book contributors. Contributors are everything from the author to 
the editor to the illustrator, translator, anything like that. If you have more than one 



 

7 
 

author, let’s say you and a friend or a colleague or a spouse or whoever are writing the 
book together, you can put both of your names. 
 
You will enter them in the sequence that you want them to appear in the Kindle store. 
So for example if you put your partner’s name first and then your name, then that’s the 
way that it will appear in Kindle. So that’s something to just think about if you do have 
multiple contributors, what order that you want to put them in. 
 
The very next thing is which language and since you’re listening to this in English, most 
likely that’s going to be your language but whatever the case may be, you just select 
from a drop-down menu which language. It doesn’t look like there are a ton of 
languages. There are 10 languages to choose from, things like English, Spanish, 
German, French, Italian, Japanese.  
 
Interestingly enough, there’s Japanese but not Chinese. So I’m not sure what the 
reason is for that but as I said, most of you are probably going to select English 
anyway. 
 
The very next field is the publication date and you can leave that blank. It’s optional 
and I believe that if you leave that blank, that it will just put in the date that it’s actually 
published. It will put that in for you.  
 
Now the very next field is the ISBN number and the ISBN number, if you don’t already 
know, is just a way to identify your book. This is completely optional on a Kindle book. 
However, if you have multiple versions of your book, let’s say you have a print version 
and your Kindle version, in that case, it’s helpful to have an ISBN number for each one 
because the ISBN number is what differentiates let’s say the print book and the Kindle 
book. 
 
But if you’re doing just a Kindle book, then you can go ahead and you can leave that 
blank and you can always go back later and add in your ISBN number. So it’s not a 
problem at all if you don’t have one. You can go ahead and publish your Kindle book 
and then if you decide to later add in an ISBN number, you can do so and that’s not 
any problem whatsoever. 
 
Now the next section that we go into is to verify your publishing rights. Basically there 
are two rights. This is a public domain work OR this is not a public domain work and I 
hold the necessary publishing rights. If this is something that you’ve written yourself, 
then by all means, you check, “This is not a public domain work and I hold the 
necessary publishing rights.” 
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There are different restrictions with using public domain and that is something to tell 
you the truth that I haven’t really worked with myself. I’ve always worked with authors 
who write their own work and so I’m not real up on what the restrictions are regarding 
public domain. But again if you have written the book yourself and you own the rights 
to it, then you would select, “This is not a public domain work and I hold the necessary 
publishing rights.” 
 
Now we’re going to get into targeting the book to your customers and the first thing are 
categories. You need to select a category. To tell you the truth, it seems to me like they 
don’t have as many categories as they really should because sometimes, in my view, it’s 
hard to find something that’s as specific as I would like it to be. 
 
So for example, for me, most of my books would be under the broad category of 
Business and Economics. Then underneath that, the only options are things like 
business ethics, business etiquette, business law, business mathematics and so on. So 
there isn’t anything that I feel really fits for what I do.  
 
So I would maybe only select just business. So the best thing to do, when you get to 
that point is just look around and see what category options there are. You can select 
up to two if you happen to have two that will work well for you. 
 
Now keywords. You can enter up to seven keywords. I would definitely say to try to 
think of seven keywords that will fit for you, for your book because the keywords are 
important because this is how people will find your book. 
 
So for example, I talked about how categories are pretty limited and I would pick the 
broad category of business. Well a keyword, if I just put business and that one was the 
only keyword that I put, I would really be missing an opportunity to have my book be 
found. Probably nobody would really find it with just the keyword “business.” 
 
So I would maybe say content marketing, content marketing for small businesses, 
blogging for business, things like that. So I would add in up to seven keywords that fit 
well with what my book is about. 
 
Now then the next thing is to upload a book cover and I’m not going to go into all the 
pros and cons of what you should include in a book cover. That’s really a topic for 
another day but there are images that you can upload an image for your book cover 
and you would just have an image that you have either created yourself or hired 
someone to create. Then you browse on your computer for the image and you upload 
it. 
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Then finally, you upload your book file and then you have to choose to enable digital 
rights management or do not enable digital rights management. Now this is really the 
only thing that you cannot change after you’ve done it. So be very, very careful with 
what you select here because there’s a little note here that says, “Important: Once you 
publish your book, you cannot change its DRM setting.” If you enable digital rights 
management, that’s the way it’s going to be for the life of your book. If you do not 
enable digital rights management, that’s the way it’s going to be for the life of your 
book. So that’s an important thing. 
 
So with that in mind, let’s talk about what digital rights management means. DRM or 
digital rights management is intended to inhibit unauthorized distribution of the Kindle 
file of your book. So in other words, you’re protecting it from just being illegally spread 
around. If you choose DRM, customers will still be able to loan the book to another user 
for a short period of time. This is part of Amazon’s lending library that they have in 
effect. So people will still be able to let a friend or colleague or whoever borrow the 
book for a short period of time but it’s governed by Kindle with certain rules. So there’s 
still a good amount of protection in place for you. 
 
So you might be wondering, “Well why in the world would you ever want to choose ‘Do 
not enable digital rights management’?” There are a couple of times when that is a 
good option. Really the only time is if your primary objective for your Kindle book is 
lead generation. Then you might want to select “Do not enable digital rights 
management.”  
 
So let’s say for example if you have links for people to go to your website and opt into a 
list and that your primary thing that you want to accomplish through your Kindle book 
is to build your email list. In that case, you might want to select, “Do not enable digital 
rights management.” 
 
Now let’s say you have an opt-in. Like I know sometimes people will have some bonus 
content on their website that requires an opt-in. Yet at the same time, that’s not their 
primary purpose for having a Kindle book. If that’s the case, if lead generation is not 
your primary purpose for having a Kindle book, then you would want to select, “Enable 
digital rights management.”  
 
Again that’s one thing you cannot change after you do it. So be sure to think that 
through, what your objectives are for your book, and select the one that you really 
think would be best for you because you cannot change it later. 
 
Then at that point, you would upload your book and it would convert it. Then you 
would have a preview and so on. So that is the basics of the decisions that you will 
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need to make when you go to upload your Kindle book. I hope that this will be helpful 
for you. 
 
I just want to thank everyone for joining me today, for this Professional Content 
Creation Podcast and I hope you enjoyed this information on the decisions that you 
need to make when uploading your Kindle book to Amazon. 
 
Now remember to check out the show notes at 
ProfessionalContentCreation.com/Episode5 where I have not just the show notes and 
not just a transcript but a slideshow presentation of the main points that I covered 
here. Again as always, I would appreciate very, very much if you would go to 
ProfessionalContentCreation.com/iTunes and that will link to my podcast on iTunes. If 
you could leave me a five-star rating and a review, that would be tremendously helpful 
for me. What that does is that helps other people find this podcast. So I would 
appreciate very much if you would do that for me.  
 
Thanks so much and if you have any questions regarding publishing on Kindle, then 
visit my website at ProfessionalContentCreation.com/Episode5 and you could leave your 
comment or your question in the comments section below this post. 
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