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Rebecca Livermore: Welcome everyone. I’m Rebecca Livermore from 
ProfessionalContentCreation.com and I’m thrilled to have you join me today for what 
will be my very first ever interview. 
 
I decided to focus this first interview on the topic of interviews because my guest, 
Phyllis Nichols, has a lot of experience with interviews and also because interviews are 
a great way to create content for your site. 
 
Before we get started, let me tell you a little bit about Phyllis. Phyllis Nichols is the 
owner of Sound Advice Sales and Marketing. She helps small business owners develop a 
sales and marketing strategy that is comfortable and lets their passions be the business 
focus. 
 
With nearly two decades of small business and corporate experience combined with 
years of community involvement, Phyllis brings a unique experience and perspective to 
her role as a marketing consultant. Phyllis now brings her passion for marketing to 
entrepreneurs and small business owners. 
 
She helps ensure success by drawing on the strengths of the individual client to market 
themselves and their business. Phyllis, I’m thrilled to have you as my first interview 
guest. Thanks so much for joining us today. 
 
Phyllis Nichols: Oh, Rebecca, thank you. What an honor to be your first interview and 
I hope I live up to your excellent standards and I’m really excited to be here and happy 
to have this conversation. I’ve been looking forward to it and thank you for the lovely 
introduction there. That was lovely. 
 
Rebecca Livermore: You’re very welcome Phyllis, and I have been looking forward to 
this as well and I just appreciate you bearing with me as I’m learning this whole 
process. 
 
So why don’t we start off with an overview of your experience with interviews? Could 
you share with us a little about your background with both being interviewed and 
interviewing others? 
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Phyllis Nichols: Sure. Yeah, I would be happy to. I kind of came upon this a little bit 
accidentally and back in 2009, I guess, I was asked to do some interviews for a couple 
of Blog Talk Radio program and I enjoyed doing those and it went well. One of the 
gentlemen who produced one of the shows – he’s no longer doing that but at the time 
was interested in starting a different one. 
 
So he asked me to be one of the regular contributors in a weekly Blog Talk podcast. 
That gave me the opportunity to interview other people and we talked about a lot of 
topics in that regard. We did that for quite a while, several months I want to say with a 
little bit less than a year. But I’ve learned a lot because you really just sort of jump in. 
 
Rebecca Livermore: Right. 
 
Phyllis Nichols: We did have topics and we had different people that we talk to but a 
lot of it was very learn-as-you-go. So it has been a really good experience and then 
moving forward, I continued to do some interviews and also be interviewed by different 
people in various business topics. 
 
Rebecca Livermore: Wow, that’s really great. I was just smiling as you were saying 
you just jumped right in there because that’s what I feel like I’m doing here. It’s kind of 
like the only way to learn is to just do it and I think that’s true in so many things. 
 
Phyllis Nichols: Absolutely. I couldn’t agree more and I commend you for taking the 
step and doing it and because I know you’re very passionate about content creation. 
It’s a personal thing about the information you want to share. So learning how to do it 
your way even is really great. That’s one of the great things about the medium right 
now is that you can make it right for you. 
 
Rebecca Livermore: Yeah, that’s true, and it seems like interviews are just one of the 
best ways to learn from other people and in fact that’s one reason why I wanted to 
have you on right away since you have the experience with interviews. I thought what 
a great way for me to learn about interviews by just talking with you about an interview 
as my first interview. So it was kind of a method to my madness there. 
 
Phyllis Nichols: Oh, no. I love it. It’s a great idea. 
 
Rebecca Livermore: OK. Now I have been paying attention to a lot of different 
people who podcast, listening to a lot of podcasts and of course not everyone uses 
interviews and podcasts; but for those that do, I’ve noticed a couple of different 
patterns.  
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One is I see some people who come up with a list of questions, a different list of 
questions for everyone that they interview and then I’ve also seen people who use the 
exact same list of questions for everyone that they interview. What are your thoughts 
on that and why or why not do you recommend doing that? 
 
Phyllis Nichols: Yeah, that’s a great question and I’ve noticed that as well. I’m 
probably [Indiscernible] of doing sort of what works for you but there’s times I think 
we’re asking the same questions especially if you’re having a series of interviews on a 
specific topic. I think it can be helpful to have at least a couple of questions that are the 
same. 
 
So your audience can kind of track maybe different perspectives on the same topic. So I 
do think that that can be helpful. I think if we use like a really common thing where 
movie reviewers kind of talk about things and then give ratings so that people can 
compare it to something else. I think sometimes if you ask the same questions or 
maybe even a couple of the same questions, I think it can be helpful to your audience if 
it’s from week to week or month to month or however often you do it. Does that make 
sense? 
 
Rebecca Livermore: Yeah, it does, because like you said they can be hearing more 
than one perspective on that same question rather than thinking that the answer to 
that question is the one right answer. 
 
Phyllis Nichols: Right, right, absolutely. And I would probably go for a hybrid where 
maybe there are a few questions that you ask. I think another cool thing to do is maybe 
have one of those questions be something personal or unexpected where you ask 
somebody at the end of an interview about a favorite book or something just a little bit 
off-topic that helps your audience get to know that  person a little better. I think things 
like that could be fun too. 
 
Rebecca Livermore: Yeah, that’s a great suggestion. One of the favorite questions 
that I’ve seen – and since I didn’t prepare you for this ahead of time, unless something 
comes to your mind off the top of your head, I won’t ask it. But I think it’s a great 
question that you could ask anyone is, “What’s the last time that you laughed out 
loud?” That just gives people an opportunity to share a story that may or may not have 
anything to do with their business but it’s just a fun way to connect with them 
personally.  
 
Phyllis Nichols: Yeah. I love that and actually probably the last time was just getting 
ready for this interview. So I was talking to a friend and explaining to her what we’re 



 

 

going to do and she was teasing me a little bit about being talkative and we were 
chuckling about that.  
 
So it was kind of funny but yeah, I agree with you. I think that’s a funny question and 
it’s very – you don’t know what you’re going to get but probably it’s going to be 
interesting. Probably a little more interesting than my answer but it’s probably definitely 
going to be something interesting to talk about. 
 
Rebecca Livermore: OK, that sounds great. Well, speaking of questions, do you have 
any advice for how to come up with questions to ask the person you’re interviewing? 
 
Phyllis Nichols: I think that the easiest thing is probably a couple of things. One, 
know your audience a little bit, the types of things. You’ve probably plugged in a little 
bit of the kinds of things they’re going to want to know about. 
 
So that’s always a big factor for me and just thinking about what would my audience 
want to hear, what would they want to learn from this interview if it’s kind of on a 
business type topic. If it’s general interest or more of an entertainment type interview, I 
think that’s sometimes where you let the interviewer maybe give you some suggestions 
that they thought are really great stories they want to tell or if they’re coming on to talk 
about a specific event or something really amazing that has happened and really 
talkative in nature. Then they can kind of guide you maybe a little bit on some of those 
things. 
 
Rebecca Livermore: Yeah, that’s a great suggestion as well. And I was just 
wondering also when you’re selecting somebody to interview, what criteria do you use? 
How do you choose somebody to interview? 
 
Phyllis Nichols: Well, you’re doing interviews and there’s probably a general curiosity 
about people or their general interest in getting to know somebody. I think that’s 
helpful in an interview. I don’t think it’s absolutely required but I think it will make it 
more fun. 
 
I think then I would select people, usually it’s somebody that I find interesting or 
somebody that I would like to know more about. Certainly too, you want to make sure 
that it’s something that’s really going to be of interest to your audience as well. 
 
So if they’re used to plugging in and having conversations about a specific range of 
topics, obviously you want to make sure that the guests you invite can speak at least a 
little bit to those topics. They don’t have to be all about that but I think that that’s 



 

 

obviously an overriding concern. You want to make sure you’re serving them well and 
just like you were with blog topics and those sorts of things. 
 
Rebecca Livermore: Right. Well something else that I’ve observed as I’ve been 
listening to a lot of different podcasts, a lot of different  interviews is that there are 
some interviewers who end up doing almost as much talking as their guests and then 
there’s some who seem to just really stick with the script and don’t vary from it at all. I 
was just wondering how you have found the best way to balance that so that you’re 
interacting with your guests but you’re not dominating the conversation to such a 
degree that it ends up being more about you than about your guests. 
 
Phyllis Nichols: That’s a great question and so far I think you’re a good interviewer. 
I’m enjoying our conversation. I would like to ask you a question if I could really quick 
before I answer that. 
 
Rebecca Livermore: Sure. 
 
Phyllis Nichols: When you listen to some of those, are you drawn or do you enjoy one 
style more than another? 
 
Rebecca Livermore: Well I think the main thing is I like it when it’s conversational. I 
mean sometimes the interviewer doesn’t seem to feel comfortable with adlibbing at all. 
Then it seems kind of stilted, so that I don’t like. I do think a little bit of back and forth 
is a good thing and as long as the conversation is interesting, then I don’t mind if the 
person that’s doing the interviewing does quite a bit of talking as well. 
 
Phyllis Nichols: OK, cool. I agree with you there and I’m glad that you said that. You 
made a couple of key topics there which is number one, I think overriding an interview 
especially if it has been delivered in an audio format, it’s very key obviously to keep 
people’s interests, to make sure you’re providing good, interesting information or useful 
information or helpful whatever type of interview that you’re doing. I do think that 
either style can work but often I feel like – I’m with you. I really like it when things are 
more conversational and there’s a back and forth and maybe even some willingness to 
deviate off course if the conversation just sort of naturally flows there. 
 
When we have conversations with our friends and family, it’s not scripted. If you want 
to slightly change the subject or something reminds me of something, you might want 
to bring that up. 
 
Rebecca Livermore: That’s a good point too is that a normal conversation, when you 
think about it, the conversation that you have with your friends and your family and 



 

 

with your business associates and all of that go all over the place sometimes. And when 
you start thinking about it, it’s almost like there’s a thread that is interweaving all 
different aspects of that conversation but it definitely isn’t scripted. That’s a more 
enjoyable conversation for sure. 
 
Phyllis Nichols: Yeah, absolutely. And again I think it depends on the interview, the 
person you’re interviewing but they may be very happy to gear off topic a little or 
maybe the conversation reminds them of a great book they’ve just read or something 
that they would like to share with you.  
 
I think giving them that flexibility and being comfortable doing that, I definitely think it’s 
going to make for a better interview for sure. I think your audience will appreciate it 
and in most cases, I think you will end up probably giving some unexpected nuggets of 
information or maybe really a different perspective into something that you weren’t 
expecting it which I think is really great. I think that’s one of the best things that can 
happen. 
 
Rebecca Livermore: Kind of ends up being a surprise for you as well as for your 
audience. 
 
Phyllis Nichols: Yeah, yeah. I think you can tell. I’m sure you’ve heard this when you 
listen to others. You can tell kind of when people were having fun in the conversation. 
 
Rebecca Livermore: Exactly. 
 
Phyllis Nichols: And that comes across and I think when you’re a little bit freer about 
it, I think that helps with that too. 
 
Rebecca Livermore: OK, perfect. All right. So we talked about in a way right there 
just being a little bit flexible, going with the flow and all of that. But the other side of 
that is preparation. How do you suggest preparing the interviewee to maximize the 
effectiveness of the interview? 
 
Phyllis Nichols: Right. Good point. I touched on this in another answer but I really 
want to kind of stress this right off the bat. I think the key thing is especially if you’re 
using interviews and podcasts or audio products as part of content creation, you 
definitely want to really, really know who your audience is.  
 
You want to know who’s listening and you want to know what’s going to be helpful to 
them or useful. Are they listening to you to be entertained or inspired or motivated, 
whatever? I can’t stress that enough. It’s sort of like trying to put together a sales 



 

 

message or something like that and not having a clear understanding of who your 
audience is. So does that make sense? 
 
Rebecca Livermore: Yeah, absolutely. This next question, I didn’t know that I was 
going to have some challenges with technology before we started this. For those of you 
who are listening, Phyllis had to be very patient with me as I was having a hard time 
getting the recording starting for this. 
 
So that leads in really well to this next question and that is that I would love to get a 
little bit of advice from you on various options for recording interviews and what kind of 
technologies or services that you’ve used to record your interviews and what are the 
pros and the cons of the different types. 
 
Phyllis Nichols: Well a couple of things. Is that OK if I go back to – there’s something 
else I wanted to share with you on preparing. 
 
Rebecca Livermore: Sure. 
 
Phyllis Nichols: I mean obviously knowing your audience but I use a couple of really 
great things as well and you and I getting ready. One of this was giving me some ideas 
about what we wanted to talk about. You gave me some direction and some questions 
that kind of were coming up for you that you wanted to – just to float out there for 
some structure. I think that that’s helpful. 
 
I think sometimes another thing that I thought that’s helpful is if you’re not sure where 
to start, again ask the person being interviewed if they have been interviewed a lot. 
They may have a couple of things.  
 
Another great thing that you did that I like to do and you might even want to prepare a 
document or something you can email is your interview details. How is this going to 
happen? What time? How do you set that up? How do you make a connection if it’s not 
going to be in person? 
 
Just having some of that information, as someone being interviewed, was really helpful 
to me. So I knew when to be prepared, the format we were going to use, the way we 
were going to do it, that sort of thing. 
 
So I want to commend you for that because it was really helpful. You’ve made it super 
easy for me. I did do some preparation but I had a really good idea of the kinds of 
information that maybe you were looking for and so made it helpful for me to be able 
to pull together some of those answers. 



 

 

 
Rebecca Livermore: Oh, well great. That’s good to hear although as you were 
speaking just now, I was thinking how it would really be helpful if I got all of that like 
you said into one document that kind of lays it all out because we did kind of back and 
forth a little bit with some Facebook messages and email and that type of thing which 
worked, but I could see how just having that in a document would save a lot of time 
and questions. 
 
Phyllis Nichols: Right.  
 
Rebecca Livermore: Yeah. 
 
Phyllis Nichols: Yeah, and time for you too. If you’re going to be doing this on a 
regular basis, chances are you’re going to get known and people are also going to want 
to interview you. I mean things happen and so just having some of that, so that it’s 
even simpler for you and less time-consuming. All those things are really helpful so that 
you can focus on the content and not so much on the details and the technology. So we 
can kind of go into the technology part of it. 
 
First of all, I think people totally get sometimes things happens with technology. I think 
we’ve been on webinars and different things. There were things that got a little wacky. 
So it happens and you just fix it and keep going. So that’s my first piece of advice. 
 
The second thing, there’s a number of different ways to do these kinds of interviews. 
You and I are doing it over Skype which is great and you can do them with the phones 
and there’s free conference call programs that allow you to do great interviews, and 
that’s really helpful especially if you want to have multiple people. 
 
Rebecca Livermore: Right. 
 
Phyllis Nichols: So there’s a downloaded audio that you can edit and that sort of 
thing. The one thing I would really want to tell people, there’s a couple of good 
websites where – this information that I’ve gone to as a resource but the first thing I 
want to tell you and other people is I think it’s important not to let the technology stop 
you. 
 
So I think a lot of people maybe want to do some things like this and they keep their  
technology or the lack of some technology knowledge, keep them from moving forward 
and I want to just encourage people not to do that. People I think sometimes get into 
this planning to plan or getting ready to get ready mode. 
 



 

 

Rebecca Livermore: Right. 
 
Phyllis Nichols: So I want to encourage them not to do that. You can start with very 
little technical equipment. You’re going to do a lot. I have a pretty nice USB microphone 
but it wasn’t hundreds. You can spend $700 or $800 on one. Mine was much more 
modest than that. You can do some of those kinds of things. Is it OK if I share with 
them a website that I found helpful? 
 
Rebecca Livermore: Sure, absolutely. 
 
Phyllis Nichols: OK. It’s www.PodcastAnswerMan.com. 
 
Rebecca Livermore: Oh, yeah, that’s great. 
 
Phyllis Nichols: Yeah, and I found him to be really helpful and it was very 
encouraging to me too because [Indiscernible] the same way. Sort of like if you only 
have this kind of technology right now and you have a laptop and it has an external mic 
and that kind of thing, then you can start with just that. You don’t have to invest in a 
lot of equipment or you can maybe advance as you go. 
 
So I could give a ton of useful information that’s free. You have some paid information 
as well but I mean if you read this information that I’ve got on there for free, I think it 
would be helpful for people from a technology perspective in particular. 
 
Rebecca Livermore: I agree with that. In fact, a client of mine tasked me with 
figuring out the podcasting thing. That’s actually how I first got interested in podcasting 
and I immediately went to Cliff Ravenscraft’s website, the Podcast Answer Man and 
learned from him. So I second that. That’s definitely a great site to learn all about 
podcasting. 
 
But while you were speaking, another question came to my mind and let’s say that 
somebody is extremely tech-challenged or tech-phobic. What would you say is the 
absolute easiest way to record an interview or even to record a solo podcast? 
 
Phyllis Nichols: Well actually you could use a phone. I mean everybody has a phone. 
Everybody knows how to use a phone. Again we’re required going online and signing 
up at a place. I use – oh my gosh, it just got out of my head. Oh, 
FreeConferenceCallHD.com but there’s a number of them. I use the free service and 
I’ve done a number of interviews that way. I mean they give you a phone number and 
you call in and your guest calls in and you can just hit “record.” 
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You can have a chat before you start and then you can hit “record” when you’re ready 
to go. I mean that’s probably the easiest way I think to get started. What do you think? 
 
Rebecca Livermore: I was thinking the same thing because like you said, everybody 
has a phone and even though nowadays there’s probably for a lot of people 
microphones built into their computer or it’s not hard to find a microphone, but still that 
might be a little intimidating to some people. But as you said, we all use phones and so 
if you can use the phone, then you can record an interview. 
 
Phyllis Nichols: Yeah, absolutely. You can. There are also free tools like Audacity and 
some other things that you can use if you decide you want to get fancy and edit it. But 
if you don’t even want to edit it, I don’t want to scare anybody. I mean just use the 
phone and have a great conversation and people will be fine with any hesitations or 
anything that happens.  
 
I think if it’s interesting, people really don’t mind. I found that to be true. Just like when 
we watch live television or watch maybe interviews with athletes or people that are 
really spur of the moment, right in the moment kind of thing. We don’t expect 
everything to be perfect and we don’t expect all that to go just so. But if it’s interesting, 
and we’re getting great information, then it’s great. Nobody minds. It’s OK. 
 
Rebecca Livermore: You know what’s really interesting is how we all tend to be 
pretty forgiving when people make mistakes because who among us cannot relate to 
somebody making mistakes. So it’s almost like nowadays, the unpolished, not perfect 
version of things appeals to people more because it feels more real. It feels like you’re 
dealing with the real person rather than an impersonal company that has everything all 
perfect. 
 
Phyllis Nichols: You are so right. I totally agree with that 100 percent especially when 
you’re talking about content creation. Rebecca, you know I’m sure when your personal 
voice comes through and they’re looking to connect with you or you’re looking to sort of 
connect with your audience, that’s really the best thing when they feel like I’m really 
getting to know who this person is, not just maybe the topic of the day or that sort of 
thing. Does that make sense? 
 
Rebecca Livermore: Oh yeah, and for one thing too, one of the things you’re trying 
to establish with your content is trust and when people feel like they’re dealing with a 
real person and they’re getting to know who you really are and what you’re really all 
about, that really increases the trust. 
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Phyllis Nichols: Oh, absolutely. Well said and I couldn’t agree more and again, that’s 
right. Sometimes when you’ve been on a webinar and maybe you listened to somebody 
who’s having a technical glitch, it’s like they’re a real person and we all see this. That’s 
just what happens and we can pull up together and move on. I loved how you 
rephrased that. That was perfect. 
 
Rebecca Livermore: Yeah, that’s great. With all the interviews that you’ve done, I’m 
thinking that you probably have a pretty good feel for what the benefits are of both 
interviewing people and being interviewed. Can you share your thoughts to me about 
the benefits? 
 
Phyllis Nichols: Well, certainly. Well let’s start with being interviewed first of all. I 
mean I enjoy that but it’s really a benefit obviously especially from doing it for a 
business or as part of a nonprofit or something, is being able to raise you profile and 
possibly reach an audience beyond your own. I’m sure you know people and interact 
with people that I don’t know. 
 
So being able to do that obviously is probably the single biggest benefit and it’s really 
kind of cool too that we can connect with people or we can provide information back 
and forth with people that we don’t know. I find that actually really fascinating and 
pretty cool. 
 
So that’s probably the biggest one there. I think obviously it can be helpful to drive 
traffic to a site. It can be helpful to increase awareness about a cause or obviously until 
you see [Indiscernible] traditional media as well as things like you and I are doing 
today, which is very event-specific like a book launch or an upcoming concert or an 
upcoming maybe fundraiser, that sort of thing. Obviously those are really great 
[Indiscernible]. We see that happening a lot. So those are some key benefits for 
doing interviews or being interviewed, I should say. 
 
Rebecca Livermore: Right. Well really both ways because obviously I’m benefiting by 
having you on today. You’re providing me with great input on interviews. You’re 
providing me with great content. Not to mention I’m having fun.  
 
Phyllis Nichols: Oh, good. 
 
Rebecca Livermore: I think that I’m definitely benefiting as well. So it goes both 
ways and I think that’s part of what’s really fun about it. 
 
Phyllis Nichols: I totally agree. I mean one of the reasons I like interviewing other 
people, I mean first of all I just find it interesting. I obviously always learn something. 



 

 

So one of these days I will turn the tables and I will interview you. We will have a 
slightly different conversation and I will learn some really cool things about what you do 
and some ideas that you have. 
 
I think that’s just a great benefit. It’s also very helpful. People see you again as a 
leader, as an expert in your field when you’re the one hosting the interview and having 
these conversations. It’s a natural progression for them to see Rebecca as just the go-
to person or a person of interest that’s going to be talking about topics that I’m 
interested in. 
 
I think that that’s a huge step. That’s something that they’re looking to accomplish. I 
think you’re rocking this. I love having this conversation. 
 
Rebecca Livermore: Oh, well, thanks. I really appreciate that. Well finally, I want to 
just give you an opportunity to share any tips that you have for interviews or anything 
else that you want to talk about regarding that, that maybe wasn’t covered with the 
questions that I asked, and then also just a chance for you to plug your own business. 
Tell my listeners a little bit more about what you do and how they can connect with 
you. 
 
Phyllis Nichols: Oh, that’s so nice of you. We covered I think a lot of good info. One 
thing I did write down on my notes is about practice and we didn’t talk about that. If 
you are nervous or you’re just doing this for the first time or two, I think it’s kind of fun 
to practice and I think it’s really helpful. I know I’ve done a lot of public speaking and I 
don’t always like to practice. I’m like everybody else. If I record myself, it makes me 
cringe the first time but I always end up being better for having practiced. 
 
So, it can also help with nerves and jitters if you feel like you’ve sort of run through it. 
So I would encourage people to do that if they feel like they’re going to be a little 
nervous or they’re going to be a little intimidated by it. 
 
The last thing I will leave you with is it’s more important to be interesting and not 
perfect. We’ve already talked about that. I think I would encourage that above all else 
probably. So yeah, is that helpful? 
 
Rebecca Livermore: Yeah, absolutely. I really love your tip about practicing because I 
have done that myself like before I’m going to do my own recording. Well, actually 
when I’m perhaps recording something myself. It may not intended to be practiced but 
I may redo it three or four times. 
 
Phyllis Nichols: Sure, right. 



 

 

 
Rebecca Livermore: So obviously before a conversation like this that’s being recorded 
that you can’t really do multiple times. I think that practicing is a great idea. Like if you 
think through and maybe you read out loud some of the questions and that type of 
thing. So that’s a great tip. 
 
Phyllis Nichols: Yeah, great. I appreciate it. Yeah, and I find it helpful too. I mean I 
use it when I need to or especially because I like to chat. If I had a really specific 
timeframe and if I only have 90 seconds to deliver some information on a video, I 
definitely will practice to make sure I say what I want to say and it still comes across 
really conversational and that sort of thing.  
 
So I’m glad that that was helpful and a little bit about my company. My company is 
called Sound Advice Sales and Marketing and people can find that on Facebook if they 
would like or the website is SoundAdviceSales.com. I help small businesses really put 
together a sales method that’s really comfortable for them to deliver and really easy for 
them to integrate into their active day to day part of running their business. 
 
Rebecca Livermore: Well, that’s awesome and I will definitely put the information 
about your Facebook and your website in the show notes. I just want to thank you 
Phyllis so much for coming on today and sharing your expertise in this area and just 
doing a fantastic job of making me feel comfortable and having fun in spite of the fact 
that this is my very first one. 
 
So I think you’re to be applauded for that and I think I really lucked out with asking you 
as the first one. So I just want you to know how much I appreciate that. 
 
Phyllis Nichols: Oh, well thank you. Rebecca, I think you’re a natural at this. You’ve 
done a great job and I can’t wait to hear the next person who’s going to be 
interviewed. I will be one of your fans for sure. 
 
Rebecca Livermore: All right. Well thank you so much, Phyllis. 
 
Phyllis Nichols: Thank you. Take care.  
 
Rebecca Livermore: Bye-bye.  
 
Phyllis Nichols: Bye.  
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